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Executive Summary
General

 A1 Shops and A2 Financial and Professional Services; 58% of the occupied 
ground floor businesses in Okehampton town centre are A1 Shops, 7% higher 
than the National Small Towns average. Nearly a quarter of the units are A2 
Financial and Professional Services (24%) which is considerably higher than 
the National average of 14%.

 Comparison Shops; Replicating the South West Small Towns pattern, 84% of 
A1 Shops in Okehampton town centre mainly sell Comparison Goods. Despite 
the Comparison retail offer over half of Town Centre Users generally visited 
Okehampton for Convenience Shopping, 10% higher than the National Small 
Towns average.

 A Local Town; Over three quarters (76%) of the A1 Shops in the town centre 
are unique to Okehampton, 10% higher than the National average and 18% 
higher than the South West Small Towns average. 91% of Town Centre Users 
visited Okehmapton at least once a week, 12% higher than the National Small 
Towns average.

 Vacancy rates; 9% of the ground floor units in Okehampton town centre at 
the time of the audit were vacant which is identical to the National Small 
Towns average but noticeably higher than the 2014 (4%) evaluation. To place 
the data in further context, in October 2016, The Local Data Company 
reported that throughout all town centres in Great Britain the vacancy rate 
was 11%. 

 Car Parking; Overall on the Busy Day in Okehampton 30% of all car parking 
provision was vacant, higher than the National (24%), Regional (22%) and 
Typology (22%) figures but 1% lower than in 2014. The Quiet Day figure of 33% 
was 2% lower than the National, Regional and Typology figures and the 2014 
Okehampton figure of 35%.

 Short Stays; Following the National Small Towns (80%) pattern, 81% of Town 
Centre Users stayed in Okehampton for less than 2 hours.

 Recommendation; 57% of Town Centre Users recommended a visit, however 
this is considerably lower than the National (65%), Regional (79%) and 
Typology (88%) averages.
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Positive

 Increased Busy Day Footfall; The average Busy Day footfall figure of 133 
persons per ten minutes in Okehampton is higher than the National Small 
Towns average of 111 and a 19% increase on the 2014 Benchmarking Study.

 Higher Average Spend; 42% of Town Centre Users spent more than £20.01 on 
a normal visit to Okehampton, the same figure as the Typology 2 Towns but 
noticeably higher than the National Small Towns (27%) and Regional (25%) 
averages.

 A Town for Locals and Tourists; 91% of Businesses reported that Potential 
Local Customers is a positive aspect of operating a Business in Okehampton 
town centre, 16% higher than the National average and a 15% increase on the 
2014 evaluation. Potential Tourist Customers were also classed as positive 
aspect, 22% higher than the National Small Towns figure.

 Degree of Business Confidence; In terms of Business Confidence over half of 
respondents indicated that over the next 12 months they expected their 
turnover to Stay the Same, 15% higher than the National Small Towns 
average. 

 Convenient, Ease of Use and Access to Services; Replicating the National 
picture, the majority (66%) of Town Centre Users stated Convenience e.g. 
near where you live was a positive aspect of Okehampton. Access to 
Services (59%) and Ease of walking around the town centre (55%) were also 
classed as positive aspects of town centre.

 Low Level of Business Crime; 72% of Businesses reported that they had not 
suffered any crime over the last 12 months.

Room for Improvement

 Footfall; The Quiet Day footfall figure in Okehampton drops considerably to 
85 persons per ten minutes which is lower than the National (99) and 2014 
(98) evaluations. Footfall in Okehampton is much lower on both the Busy 
and Quiet Days than the Typology 2 Town averages.

 Car Parking; 64% of those Businesses responding to the question about 
negative aspects of the town centre stated that Car Parking is an issue, 10% 
higher than the National Small Towns average but a 10% reduction on the 
2014 Benchmarking evaluation. In terms of Town Centre Users, 60%felt that 
Car Parking was a negative aspect of Okehampton, 28% higher than in 2014 
and 17% higher than the National Small Towns average. Car Parking, in terms 
of free/ cheaper/ improved provision were key themes to emerge from the 
Business and Town Centre User Surveys.

 Traffic Flow; 45% of Town Centre Users stated that Transport Links were a 
negative aspect of Okehampton, a 5% increase on the 2014 Benchmarking 
review and a 22% increase on the National Small Towns average. A large 
number of the comments from the Town Centre User suggestions centred 
on the need to reduce Traffic Flow.
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  Retail Offer; Retail Offer was considered a negative aspect of Okehampton 
by Town Centre Users. The quantitative data was augmented by qualitative 
comments concerning the need to Improve the Retail Offer and Reduce the 
number of Vacant Units.



Pa
ge

5

Introduction
The Approach

The People and Places Insight Limited Benchmarking System has been developed to 
address the real issues of how to understand measure, evaluate and ultimately 
improve town centres. The approach offers a simple way of capturing data on Key 
Performance Indicators selected by those involved in town centre management. By 
having the tools to measure performance, strategic decision making is both 
encouraged and improved. By considering performance, forward strategies and 
action planning can be more focused and effective.

The System

The Benchmarking system is divided into two sections:

 Large Towns; consisting of those localities with more than 250 units
 Small Towns; consisting of those localities with less than 250 units

Towns, depending on their size, contribute to either the Large or Small Town 
analysis. Okehampton with 158 units is classed as a Small Town. The analysis 
provides data on each KPI for the Benchmarked town individually and in a Regional, 
National, Typology and where possible a longitudinal context. Regional figures are 
an amalgamation of the data for all the towns in a specific region. The National 
figure is the average for all the towns which participated in Benchmarking during 
2015. Please note Okehampton is classed as a Typology 2 town.

The other Typology 2 Towns in the 2015 Benchmarking System were:

 Corsham, Wiltshire
 Devizes, Wiltshire
 Frome, Wiltshire
 Warminster, Wiltshire
 Westbury, Wiltshire
 Melton Mowbray, Leicestershire
 Bury St. Edmunds, Suffolk
 Haltwhistle, Northumberland
 Richmond, North Yorkshire



Pa
ge

6

The Reports

The People and Places Insight Limited Town Benchmarking report provides 
statistical analysis of each of the KPI’s. The reports are used by a variety of key 
stakeholders such as local authorities, town and parish councils, local partnerships 
and universities to; 

 benchmark clusters of towns to ascertain high performers / under achievers
 understand their locality in a Regional, National and Typology context
 measure town centre performance year on year
 identify strengths, weaknesses, and opportunities for improvement
 measure the impact of initiatives and developments within the town centre
 act as an evidence base for funding applications
 create an action plan for town centre improvements
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Methodology

Each KPI is collected in a standardized manner as highlighted in the Table below.

KEY PERFORMANCE INDICATOR METHODOLOGY
KPI 1: Commercial Units; Use Class Visual Survey 
KPI 2: Commercial Units; Comparison/Convenience Visual Survey 
KPI 3: Commercial Units; Trader Type Visual Survey 
KPI 4: Commercial Units; Vacancy Rates Visual Survey 
KPI 5: Markets Visual Survey 
KPI 6 and 7: Zone A Retail Rents and Prime Retail 
Property Yields

Valuation Office Agency/ 
Local Commercial Agents

KPI 8: Footfall Footfall Survey on a 
Busy/Market Day and a 
Quiet/ Non Market Day

KPI 9: Car Parking Audit on a Busy/Market 
Day and a Quiet/ Non 
Market Day

KPI 10: Business Confidence Surveys Postal Survey/ Face to 
Face Survey

KPI 11: Town Centre Users Surveys Face to Face Surveys/ 
Paper Based Surveys/ 
Online Survey

KPI 12: Shoppers Origin Surveys Distributed with KPI 10 
and KPI 11

Before any KPI data is collected the core commercial area of the town centre is 
defined. The town centre area thus includes the core shopping streets and car parks 
attached or adjacent to these streets. 

A full list of the businesses and streets in the core commercial area and the relevant 
car parking areas is available in the Appendix.
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Key Findings
KPI 1: COMMERCIAL UNITS; USE CLASS

It is important to understand the scale and variety of the “commercial offer” 
throughout the town. A variety of shops and a wide range of services in a town are 
important to its ability to remain competitive and continue to attract customers. 
Sustaining a balance between the different aspects of buying and selling goods and 
services ensures that the local population (and visitors from outside) can spend 
time and money there, keeping the generated wealth of the town within the local 
economy. Importantly, it forms the employment base for a substantial proportion 
of the community too, helping to retain the population rather than lose it to nearby 
towns and cities.

The following table provides a detailed breakdown of each of the Use Classes

Class Type of Use Class Includes
A1 Shops Shops, retail warehouses, hairdressers, 

travel and ticket agencies, post offices 
(but not sorting offices), pet shops, 
sandwich bars, showrooms, domestic hire 
shops, dry cleaners, funeral directors and 
internet cafes

A2 Financial and 
Professional Services

Financial services such as banks and 
building societies, professional services 
(other than health and medical services) 
including estate and employment 
agencies and betting offices

A3 Restaurants and 
Cafes

Food and drink for consumption on the 
premises- restaurants, snack bars and 
cafes

A4 Drinking 
Establishments

Public houses, wine bars or other drinking 
establishments (but not nightclubs)

A5 Hot Food Takeaways Sale of hot food for consumption off the 
premises

B1 Businesses Offices (other than those that fall within 
A2) research and development of 
products and processes, light industry 
appropriate in a residential area

B2 General Industrial General Industrial
B8 Storage and 

Distribution
Warehouses, includes open air storage

C1 Hotels Hotels, boarding and guest houses where 
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no significant element of care is provided 
(excludes hostels)

C2 Residential 
Institutions

Residential care homes, hospitals, nursing 
homes, boarding schools, residential 
colleges and training centres.

C2A Secure Residential 
Institution

Use for a provision of secure residential 
accommodation, including use as a 
prison, young offenders institution, 
detention centre, secure training centre, 
custody centre, short term holding 
centre, secure hospital, secure local 
authority accommodation or use as a 
military barracks.

D1 Non Residential 
Institutions

Clinics, health centres, crèches, day 
centres, schools, art galleries (other than 
for sale or hire), museums, libraries, halls, 
places of worship, church halls, law court. 
Non residential education and training 
centres.

D2 Assembly and Leisure Cinemas, music and concert halls, bingo 
and dance halls (but not nightclubs), 
swimming baths, skating rinks, 
gymnasiums or area for indoor or 
outdoor sports and recreations (except 
for motor sports, or where firearms are 
used).

SG Sui Generis (Unique 
Establishments)

Theatres, hostels providing no significant 
element of care, scrap yards. Petrol filling 
stations and shops selling and/ or 
displaying motor vehicles. Retail 
warehouse clubs, nightclubs, laundrettes, 
taxi business, amusement centres, 
casinos, haulage yards, transport depots, 
veterinary clinics, dog parlours, tanning 
and beauty salons and tattoo studios.
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The following table provides a detailed analysis of the commercial offering in the 
town centre by Use Class. The figures are presented as a percentage of the 144 
occupied units recorded.

National 
Small 

Towns %

South 
West 
Small 

Towns%

Typ 2. % Oke. % Oke. 
2014 %

A1 52 55 51 58 57
A2 14 15 13 24 20
A3 8 8 9 6 6
A4 4 4 4 4 5
A5 5 5 3 3 3
B1 3 2 2 1 0
B2 1 0 3 0 1
B8 0 0 0 0 0
C1 1 1 1 0 0
C2 0 0 0 0 0

C2A 0 0 0 0 0
D1 6 5 6 6 6
D2 1 1 1 1 1
SG 6 5 5 3 2

Not Recorded 0 0 0 0 1

58% of the occupied ground floor businesses in Okehampton town centre are A1 
Shops, 7% higher than the National Small Towns average. Nearly a quarter of the 
units are A2 Financial and Professional Services (24%) which is considerably higher 
than the National average of 14%.



Pa
ge

11

KPI 2: COMMERCIAL UNITS; COMPARISON VERSUS CONVENIENCE

A1 Retail units selling goods can be split into two different types Comparison and 
Convenience. 

Convenience goods – low-cost, everyday items that consumers are unlikely to travel 
far to purchase. Defined as;

 food and non-alcoholic drinks
 tobacco
 alcohol
 newspapers and magazines
 non-durable household goods.

2. Comparison goods – all other retail goods. 

 Books
 Clothing and Footwear
 Furniture, floor coverings and household textiles
 Audio-visual equipment and other durable goods
 Hardware and DIY supplies
 Chemists goods
 Jewellery, watches and clocks
 Bicycles
 Recreational and Miscellaneous goods
 Hairdressing

The presence of a variety of shops in a town centre is important to its ability to 
remain competitive and continue to attract customers. A balance of both 
comparison and convenience retail units is therefore ideal in terms of encouraging 
visitors / potential customers. 
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The following table provides a percentage of the A1 Shops which sell mainly 
Comparison Goods/ Convenience Goods.

National 
Small 

Towns %

South 
West 
Small 

Towns %

Typ. 2 % Oke. % Oke. 
2014 %

Comparison 82 84 82 84 83
Convenience 18 16 18 16 17

Replicating the South West Small Towns pattern, 84% of A1 Shops in Okehampton 
town centre mainly sell Comparison Goods.
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KPI3: COMMERCIAL UNITS; TRADER TYPES

The vitality of a town centre depends highly on the quality and variety of retailers 
represented. National retail businesses are considered key attractors and are 
particularly important in terms of attracting visitors and shoppers to a town. 
However, the character and profile of a town often also depends on the variety and 
mix of independent shops that can give a town a “unique selling point” and help 
distinguish it from other competing centres. A sustainable balance of key attractors 
and multiple names alongside local independent shops is therefore likely to have 
the greatest positive impact on the vitality and viability of a town.

The following shops are considered Key attractors by Experian Goad.

Department Stores Clothing
BHS Burton
Debenhams Dorothy Perkins
House of Fraser H & M
John Lewis New Look
Marks and Spencer Primark

River Island
Mixed Goods Retailers Topman
Argos Topshop
Boots
TK Maxx Other Retailers
WH Smith Carphone Warehouse
Wilkinson Clarks

Clintons
Supermarkets HMV
Sainsbury’s O2
Tesco Superdrug
Waitrose Phones 4 U

Vodafone
Waterstones

Multiple traders have a countrywide presence and are well known household 
names. Regional shops are identified as those with stores / units in several towns 
throughout one geographical region only and Independent shops are identified as 
those that are specific to a particular town.
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The following table provides a percentage of the A1 Shops which are Key Attractors, 
Multiples, Regional and Independent to the locality

Nat. Small 
Towns %

South 
West 
Small 

Towns%

Typ. 2 % Oke. % Oke. 
2014%

Key Attractor 5 7 6 2 2
Multiple 22 27 24 14 13
Regional 7 8 8 7 7

Independent 66 58 63 76 77

Over three quarters (76%) of the A1 Shops in the town centre are unique to 
Okehampton, 10% higher than the National average and 18% higher than the South 
West Small Towns average.



Pa
ge

15

KPI4; COMMERCIAL UNITS VACANCY RATES

Vacant units are an important indicator of the vitality and viability of a town centre. 
The presence of vacant units over a period of time can identify potential 
weaknesses in a town centre, whether due to locational criteria, high rent levels or 
strong competition from other centres. 

The following table provides the percentage figure of vacant units from the total 
number of commercial units.

Nat. 
Small 

Towns %

South 
West 
Small 

Towns %

Typ. 2 % Oke. % Oke. % 
2014

Vacancy % 9 8 7 9 4

9% of the ground floor units in Okehampton town centre at the time of the audit 
were vacant, which is identical to the National Small Towns average but noticeably 
higher than the 2014 evaluation. (4%) To place the data in further context, in 
October 2016, The Local Data Company reported that throughout all town centres 
in Great Britain the vacancy rate was 11%. 
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KPI5; MARKETS

Good quality markets provide competition and choice for consumers. A busy and 
well-used street market can therefore be a good indicator of the vitality of a town 
centre. Conversely, if a market is in decline (e.g. empty pitches reducing numbers), 
it can be an indication of potential weaknesses in the town centre e.g. a lack of 
footfall customers due to an inappropriate retail mix or increased competitor 
activity. Street markets can also generate substantial benefits for the local 
economy. Markets can also provide a local mechanism for a diverse range of local 
enterprises to start, flourish and grow, adding to the sustainable mix of shops 
services on offer throughout the town.

The following table provides the average number of market traders at the main 
regular (at least once a fortnight) weekday market within the locality.

National 
Small 

Towns

South 
West 
Small 

Towns

Typ. 2 Oke.

Number of Traders 14 17 34 n/a

Okehampton does not host a regular weekday market.
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KPI 6 AND 7: ZONE A RETAIL RENTS AND PRIME RETAIL PROPERTY YIELDS

The values for prime retail property yield and Zone A rentals are the “industry” 
benchmarks for the relative appeal of a location with its users and with the owners 
or investors in property. All real estate has a value and this value is based on the 
return on investment that can be levered out of the site. As these indicators rise and 
fall, they provide a barometer of success or failure and, because the same property 
dimensions are assessed to determine them, they can be used as an indicator of 
improving or declining fortunes for towns. In particular retail rents can provide a 
useful indication of a town’s performance and highlight how attractive it is to 
businesses. Conversely, where rents are falling it can be an indicator of decline.
Zone A rents are expressed as £ per sq. ft. and the Prime Retail Property Yield is a 
Net Percentage figure.

National 
Small 

Towns

South 
West 
Small 

Towns

Typ. 2 Oke. Oke.
 2014

Zone A 29 30 29 40 40
Yield 8 8 7 7 7

Zone A Rent figures quoted in Okehampton (£40 per sq. ft) are higher than the 
National Small Towns average.



Pa
ge

18

KPI 8: FOOTFALL

The arrival and movement of people, whether as residents, workers, visitors or a 
shopper is vital to the success of the majority of businesses within the town centre. 
The more people that are attracted to the town, the better it trades and the more 
prosperous the businesses in it become, provided there is ample available 
disposable income in that population. Measuring passing people in a consistent 
manner in the same place, at the same time builds up a picture of the town, its 
traders and their relative success over the weeks and months.

The following table provides the average number of people per 10 minutes between 
10am and 1pm from the busiest footfall location in the locality on the relevant days 
recorded. The Fore Street Entrance to Red Lion Yard Retail Village is the count point 
location in Okehampton.

Nat. 
Small 

Towns

South 
West 
Small 

Towns

Typ. 2 Oke Oke. 
2014

Busy/ Market Day 111 136 267 133 112
Quiet/ Non Market Day 99 123 158 85 98

The average Busy Day footfall figure of 133 persons per ten minutes in Okehampton 
is higher than the National Small Towns average of 111 and a 19% increase on the 
2014 Benchmarking Study. The Quiet Day footfall figure in Okehampton drops 
considerably to 85 persons per ten minutes which is lower than the National (99) 
and 2014 (98) evaluations. 

Footfall in Okehampton is much lower on both the Busy and Quiet Days than the 
Typology 2 averages.
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The following table provides a breakdown of each of the footfall counts taken in 
the town centre.

Busy Day: Friday 25th November 2016

Time Count
10.50-11.00 144
11.00-11.10 139
12.50-13.00 117

Total 400
Average 133

Quiet Day: Monday 5th December 2016

Time Count
10.50-11.00 87
11.00-11.10 79
12.50-13.00 88

Total 254
Average 85

The highest individual count was 144 persons from 10.50-11.00 on the Busy Day.
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KPI 9: CAR PARKING

A large proportion of spending customers in a town centre come by car. In the rural 
setting, the car tends to be an essential tool, used by both those who come to 
spend and those who come to work. The provision of adequate and convenient car 
parking facilities is therefore a key element of town centre vitality. An acceptable 
number of available spaces with a regular, quick turn-over for shoppers are the ideal 
while adequate longer stay, less convenient spaces for local owners/ workers and 
visitors must be considered too.

The following tables provide a summary of the Car Parking offering broken down 
into the;

 Percentage number of spaces in designated car parks
 Percentage number of short stay, long stay and disabled spaces in 

designated car parks
 Percentage of vacant spaces in designated car parks on a Market/ Busy Day 

and on a Non Market/ Quiet Day
 Percentage number of on street car parking spaces
 Percentage number of on street short stay, long stay and disabled spaces
 Percentage of vacant on street spaces on a Market/ Busy Day and on a Non 

Market/ Quiet Day
 Overall percentage of short stay, long stay and disabled spaces
 Overall percentage of vacant spaces on a Market/ Busy Day and on a Non 

Market/ Quiet Day

A full list of the Car Parking areas included in the study is available in the Appendix.
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Nat. 
Small 

Towns %

South 
West 
Small 

Towns %

Typ. 2 % Oke. % Oke. 
2014 %

Car Park:
Total Spaces: 79 83 87 78 76

Short Stay Spaces: (4 hours 
and under)

38 46 53 74 74

Long Stay Spaces: (Over 4 
hours)

51 44 43 22 22

Disabled Spaces: 5 5 4 4 4
Not Registered 6 5 0 0 0

Vacant Spaces on a Busy/ 
Market Day:

26 25 24 32 32

Vacant Spaces on a Quiet/ 
Non Market Day:

39 39 37 34 38

On Street:
Total Spaces: 21 17 13 22 24

Short Stay Spaces: (4 hours 
and under)

70 67 81 82 3

Long Stay Spaces: (Over 4 
hours)

22 22 11 13 0

Disabled Spaces: 5 6 7 5 5
Not Registered 3 5 1 0 92

Vacant Spaces on a Busy/ 
Market Day:

14 7 14 26 26

Vacant Spaces on a Quiet/ 
Non Market Day:

21 12 19 29 28
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Overall On Street and Car 
Parking Totals

Nat. 
Small 

Towns %

South 
West 
Small 

Towns %

Typ. 2 Oke. % Oke. 
2014 %

Short Stay Spaces: (4 hours 
and under)

45 49 57 76 57

Long Stay Spaces: (Over 4 
hours)

45 40 39 20 17

Disabled Spaces: 5 5 4 4 4
Not Registered 5 6 0 0 22

Vacant Spaces on a Busy/ 
Market Day:

24 22 23 30 31

Vacant Spaces on a Quiet/ 
Non Market Day:

35 35 35 33 35

*Please note in the 2014 Okehampton evaluation WDBC did not assign all the spaces to short stay/ 
long stay/ disabled hence the high percentage of Not Registered.

Overall on the Busy Day in Okehampton 30% of all car parking provision was vacant, 
higher than the National (24%), Regional (22%) and Typology (22%) figures and 1% 
lower than in 2014. The Quiet Day figure of 33% was 2% lower than the National, 
Regional, Typology and previous Okehampton figure of 35%.
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KPI 10: BUSINESS CONFIDENCE SURVEY

In regards to the ‘business confidence’ by establishing the trading conditions of 
town centre businesses, stakeholders can focus their regeneration efforts on 
building on existing strengths and addressing any specific issues. The following 
percentage figures are based on the 27 returned Business Confidence Surveys.

National 
Small 

Towns %

South 
West 
Small 

Towns %

Typ. 2 % Oke. % Oke. 
2014 %

Nature of Business
Retail 61 58 58 37 68

Financial/ Professional 
Services

16 17 16 37 9

Public Sector 3 4 3 0 0
Food and Drink 12 13 14 7 14

Accommodation n/a n/a n/a 4 0
Other 8 8 8 15 9

Type of Business
Multiple Trader 13 13 12 15 10

Regional 11 11 6 7 0
Independent 76 75 82 78 90

How long has your business 
been in the town
Less than a year 6 7 6 0 10

One to Five Years 24 27 27 20 15
Six to Ten Years 14 12 15 24 15

More than Ten Years 55 53 53 56 60

37% of Business respondents are based in Retail and the same figure Financial and 
Professional Services.

78% of Business respondents are Independent and over half (56%) have been based 
in the town for More than Ten Years.
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Compared to last year has 
your turnover

National 
Small 

Towns %

South 
West 
Small 

Towns %

Typ. 2 % Oke. % Oke. 
2014 %

Increased 36 35 43 32 30
Stayed the Same 33 32 34 36 30

Decreased 32 32 22 32 40

Compared to last year has 
your profitability

Increased 31 30 38 12 11
Stayed the Same 36 36 35 44 50

Decreased 34 34 27 44 39

Over the next 12 months do 
you think your turnover will

Increase 37 39 49 17 23
Stay the Same 43 41 41 58 50

Decreased 20 19 10 25 27

In regards to turnover, 36% of Businesses reported that over the last 12 months this 
had Stayed the Same, whilst 32% stated it had Increased and the same figure that it 
had Decreased.

44% of Businesses reported that profitability had Stayed the Same with the same 
figure noting that it had Decreased, 10% higher than the National Small Towns 
average.

In terms of Business Confidence over half of respondents indicated that over the 
next 12 months they expected their turnover to Stay the Same, 15% higher than the 
National Small Towns average.

The patterns in the 2016 Evaluation concerning turnover, profitability and business 
confidence are similar to the 2014 Benchmarking Study.
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What are the positive 
aspects of the Town Centre?

National 
Small 

Towns %

South 
West 
Small 

Towns %

Typ. 2 % Oke. % Oke. 
2014 %

Physical appearance 37 41 43 48 n/a
Prosperity of the town 36 39 33 43 24

Labour Pool 8 4 5 9 29
Geographical location 45 40 50 57 57

Mix of Retail Offer 30 33 33 39 38
Potential tourist customers 26 36 44 48 52

Potential local customers 75 74 78 91 76
Affordable Housing 13 11 5 26 5

Transport Links 29 27 19 26 10
Footfall n/a n/a n/a 39 n/a

Car Parking 38 32 30 22 19
Rental Values/ Property 

Costs
23 23 16 22 10

Market (s) 18 21 28 13 0
Events/ Activities 16 17 27 26 n/a

Marketing/ Promotions 11 10 12 9 n/a
Local Partnerships/ 

Organisations
14 16 16 17 n/a

Other 2 2 1 0 14

91% of Businesses reported that Potential Local Customers were aspect of operating 
a Business in Okehampton town centre, 16% higher than the National average and a 
15% increase on the 2014 evaluation. Geographical location (57%), Physical 
Appearance (48%), Potential Tourist Customers (48%) and Prosperity of the Town 
(43%) were also classed as positive aspects. The figure for Potential Tourist 
Customers 22% higher than the National Small Towns figure.
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What are the negative 
aspects of the Town Centre?

National 
Small 

Towns %

South 
West 
Small 

Towns %

Typ. 2 % Oke % Oke. 
2014 %

Physical appearance 26 23 16 16 n/a
Prosperity of the town 28 27 19 32 37

Labour Pool 9 12 16 24 11
Geographical location 6 5 6 4 16

Mix of Retail Offer 29 26 27 12 16
Potential tourist customers 13 7 2 4 5

Potential local customers 5 5 2 0 0
Affordable Housing 9 8 12 8 11

Transport Links 18 18 21 44 26
Footfall 12 n/a

Car Parking 54 61 65 64 74
Rental Values/ Property 

Costs
28 26 26 36 32

Market (s) 10 11 8 16 0
Local business competition 20 18 22 28 16

Competition from other 
localities

20 18 17 8 26

Competition from out of 
town shopping

35 27 23 16 n/a

Competition from the 
internet

33 28 31 44 32

Events/ Activities 7 6 5 8 n/a
Marketing/ Promotions 11 11 5 12 n/a

Local Partnerships/ 
Organisations

4 4 2 0 n/a

Other 9 11 8 8 11

64% of those Businesses responding to the question about negative aspects of the 
town centre stated that Car Parking is an issue, 10% higher than the National Small 
Towns average but a 10% reduction on the 2014 Benchmarking evaluation. Transport 
Links (44%) and Competition from the Internet (44%) were also classed as negative 
aspects.
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Has your business suffered 
from any crime over the last 

12 months

National 
Small 

Towns %

South 
West 
Small 

Towns %

Typ. 2 % Oke % Oke. 
2014 %

Yes 26 27 31 28 23
No 74 73 69 72 77

Type of Crime
Theft 69 75 74 71 80
Abuse 18 16 11 0 0

Criminal Damage 38 40 35 14 20
Other 6 2 9 14 0

72% of Businesses reported that they had not suffered any crime over the last 12 
months.

What two suggestions would you make to improve the economic performance of 
the town centre?

Car Parking, in terms of free/ cheaper/ improved and coach and Improving the 
Traffic Flow were the most common suggestion to emerge from the Businesses.

 Fewer vacant premises in centre by making rents more affordable and 
varying use conditions. Making parking more affordable for short term i.e. 
under 2 hours in Mill Road Car Park to encourage more footfall. Removing 
the 1 hour restriction in Park Row/ Kemperley Rd/ St James Street and 
increasing to 2 hours

 Coach Park. More community events/ festivals i.e. Strawberry Fields
 Less empty shops/ pubs in the High St. Encourage coach parking, tourist 

stops
 Free parking. More parking. Better flow of traffic
 Reinstate rail link to Exeter
 Better farmers market. Transport links.
 Free long stay parking. Park row yellow lines. 1 hour parking taken away, no 

need for it. Would encourage more business
 Improve traffic flow- Market St/ Fore St/ George St. Provide more free 

parking. Cheaper parking for shoppers
 Help with the traffic flow to ease congestion and encourage footfall. Make 

more of an effort when events are on e.g. Ten Tors, Polar Express
 To standby planning riles and not allow office use in central retail areas.
 Some more shops, ideally independents, but some research needs to be 

undertaken to establish what would actually work here. Similar to 
Tavistock? The traffic/ roads need attention particularly around there only 
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being one access point to the supermarkets which results in terrible queues. 
I know people who travel out of town to shop rather than queue.

 No more supermarkets. Improve the road networks and parking
 The traffic flow has to be improved. Better car parking which with coach 

park. Coach park needs toilets
 Build the station and put a rail link that has been talked about for more than 

20 years. Reduce the rents/ rates of all town properties especially the 
industrial estates to boost employment!!

 Better transport links. Better car parking. Better road links/ infrastructure.
 An inner town link road so that less traffic need come down Fore Street. 

Make the main car park cheaper/ free 
 Better choices of shops, bigger brands to draw people into the town. Better 

car parking, sort out traffic congestion during school drop off and pick up 
time

 Lower rents on retail units/ cheaper car parking too encourage visitors
 The traffic situation needs to be addressed urgently. The council could help 

by making certain things more straight forward and not so time consuming 
and costly.

 1. The town needs to accommodate and account for the younger 
generations of people (those with young children and teenagers in 
particular) who are being encouraged into the area via new housing estates 
(700+ new homes). The shops close early certain days; there is virtually no 
town presence on a Sunday; there are no real amenities for younger families 
such as groups, places to go, entertainment; this includes rail and bus 
services to and from main towns such as Exeter, which although allowing 
people to explore away from town, will help encourage people in, bringing 
consumers to the area.  2. There should be more encouragement and 
support for the local and smaller businesses rather than companies such as 
JD Wetherspoons and Subway competing with independent business 
owners who cannot offer the kind of price competition that larger 
companies can. This could be done, for example, by lowering business rates 
and taxes for small companies allowing them to expand and progress to 
meet the needs of the local community, which most also live in.

 transport links Plume of feathers re-structured and open
 Improve the critical traffic problems, particularly in and around Market 

Street, and to some extent the Mill Road/East Street junction. It certainly 
seems like the traffic problems are now having a tangible negative effect on 
footfall in the town centre, as motorists are avoiding the area.  tart working 
hard on behalf of Okehampton to actively attract new, quality businesses to 
fill vacant units in the town centre (NOT more Charity Shops or Cafes - both 
are well represented already!).

 Free central parking and a decent sit down Chinese restaurant.
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Additional Questions

Do you think there is the potential for further housing accommodation to be 
provided above the ground floor business units in the town centre?

59% of Businesses reported that they thought there was potential for further 
housing accommodation to be provided above the ground floor business units in 
the town centre.

Is there the potential to have housing accommodation above your ground floor 
business unit?

94% of Businesses stated that there was not the potential to have housing 
accommodation above their ground floor business unit.

If yes, would you be interested in potential funding opportunities to provide 
housing accommodation above your business units?

None of the Businesses indicated that they would be interested in potential funding 
opportunities to provide housing accommodation above their unit.



Pa
ge

30

KPI 11: TOWN CENTRE USERS SURVEY

The aim of the Town Centre Users Survey is to establish how your town is seen by 
those people who use it. By asking visitors, of all types, a more detailed picture can 
be obtained as what matters to regular visitors can be very different to someone 
who has never been to the place before. 

The following percentage figures are based upon the 266 completed Town Centre 
User Surveys.

Nat. 
Small 

Towns %

South 
West 
Small 

Towns%

Typ. 2 % Oke. % Oke. 
2014 %

Gender
Male 37 43 38 30 30

Female 63 57 62 70 70

Age
16-25 7 8 8 5 6

26-35 11 11 13 16 14

36-45 20 16 18 29 12

46-55 20 19 24 28 17

56-65 18 22 20 12 22

Over 65 23 25 17 10 29

What do you generally visit 
the Town Centre for?

Work 10 12 14 19 18

Convenience Shopping 40 39 32 52 35

Comparison Shopping 6 6 19 2 10

Access Services 22 19 11 13 15

Leisure 12 17 17 5 10

Other 9 7 6 8 13

As in 2014, 70% of the respondents to the Town Centre Survey were Female and 57% 
aged 36 to 55 years of age.

Over half of Town Centre Users generally visited Okehampton for Convenience 
Shopping, 10% higher than the National Small Towns average.
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How often do you visit the 
Town Centre

Nat. 
Small 

Towns %

South 
West 
Small 

Towns%

Typ. 2 % Oke. % Oke. 
2014 %

Daily 20 24 21 35 31

More than once a week 38 43 33 42 35

Weekly 21 17 21 14 18

Fortnightly 7 5 8 3 4

More than once a Month 4 5 5 2 8

Once a Month or Less 10 6 12 3 4

How do you normally travel 
into the Town Centre?  

On Foot 34 39 32 34 32

Bicycle 2 3 3 1 2

Motorbike 1 2 2 0 1

Car 57 48 56 65 50

Bus 4 5 4 0 2

Other 2 3 3 0 12

On average, on your normal 
visit to the Town Centre how 

much do you normally 
spend?

Nothing 3 1 2 2 1

£0.01-£5.00 13 13 7 12 9

£5.01-£10.00 25 27 21 21 17

£10.01-£20.00 32 33 28 32 36

£20.01-£50.00 21 20 33 22 26

More than £50.00 6 5 9 10 11

91% of Town Centre Users visited Okehampton at least once a week, 12% higher than 
the National Small Towns average.

65% travelled into the town centre by Car and 34% On Foot.

32% of Town Centre Users spent £10.01-£20.00 on a normal visit to Okehampton. 42% 
spent more than £20.01, the same figure as the Typology 2 Towns but noticeably 
higher than the National Small Towns (27%) and Regional (25%) averages.
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What are the positive 
aspects of the Town Centre?

Nat. 
Small 

Towns %

South 
West 
Small 

Towns %

Typ. 2 % Oke % Oke. 
2014 %

Physical appearance 45 55 73 26 75

Cleanliness 52 50 60 29 n/a

Retail Offer 27 36 47 22 69

Customer Service 43 40 35 15 n/a

Cafes/ Restaurants 52 58 70 38 55

Access to Services 63 49 60 59 87

Leisure Facilities 20 18 24 29 66

Cultural Activities/Events 23 21 34 13 40

Pubs/ Bars/ Nightclubs 35 32 36 24 30

Transport Links 28 37 22 8 44

Ease of walking around the 
town centre

67 75 76 55 94

Convenience e.g. near where 
you live

71 72 63 66 84

Public Toilets n/a n/a n/a 15 n/a

Safety 43 41 43 15 90

Car Parking 39 26 33 22 51

Markets 27 19 46 5 23

Other 5 5 4 7 3

Replicating the National picture, the majority (66%) of respondents stated 
Convenience e.g. near where you live was a positive aspect of the town centre. 
Access to Services (59%) and Ease of walking around the town centre (55%) were 
also classed as positive aspects of Okehampton town centre.



Pa
ge

33

What are the negative 
aspects of the Town Centre?

Nat. 
Small 

Towns %

South 
West 
Small 

Towns%

Typ. 2 % Oke. % Oke. 
2014 %

Physical appearance 34 24 14 35 22

Cleanliness 19 25 20 18 -

Retail Offer 54 43 35 43 32

Customer Service 9 10 11 12 -

Cafes/ Restaurants 15 11 9 10 25

Access to Services 13 16 14 11 3

Leisure Facilities 30 23 18 13 18

Cultural Activities/Events 28 22 18 19 34

Pubs/ Bars/ Nightclubs 18 16 13 15 30

Transport Links 23 14 26 45 40

Ease of walking around the 
town centre

7 8 7 5 3

Convenience e.g. near where 
you live

6 7 9 4 10

Public Toilets n/a n/a n/a 22 n/a
Safety 9 8 7 8 1

Car Parking 43 62 51 60 32

Markets 25 27 16 22 69

Other 10 10 12 23 1

60% of Town Centre Users felt that Car Parking was a negative aspect of 
Okehampton, 28% higher than in 2014 and 17% higher than the National Small Towns 
average. 45% of Town Centre Users stated that Transport Links were a negative 
aspect, a 5% increase on the 2014 Benchmarking and a 22% increase on the National 
Small Towns average. A large number of the comments supplied under the Other 
heading were concerned with Traffic Flow and Traffic Congestion. Retail Offer (43%) 
was also considered a negative aspect of Okehampton.
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How long do you stay in the 
Town Centre?

Nat. 
Small 

Towns %

South 
West 
Small 

Towns%

Typ. 2 % Oke. % Oke. 
2014 %

Less than an hour 42 29 18 37 34

1-2 Hours 38 44 38 44 42

2-4 Hours 12 17 32 10 13

4-6 Hours 2 2 6 2 6

All Day 5 7 7 6 5

Other 1 1 1 2 0

Would you recommend a 
visit to the Town Centre?

Yes 65 79 88 57 n/a
No 35 21 12 43 n/a

Following the National Small Towns (80%) pattern, 81% of Town Centre Users stayed 
in Okehampton for less than 2 hours.

57% of Town Centre Users recommended a visit, considerably lower than the 
National (65%), Regional (79%) and Typology (88%) averages.
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What two suggestions would you make to improve the town centre?

Car Parking, Improved Traffic Flow and Improve the Retail offer were the key 
themes to emerge from the qualitative suggestions. A full list of the comments 
provided is available in the Appendix.

*Please note comments have been copied verbatim and include grammatical errors.

Comments in terms of Improved Traffic Flow included; 

 The traffic problems, especially at school drop off and collection times is horrendous.  
Puts people off visiting the town as if takes so long to get in and out of car park. 
Alterations to the traffic flow is imperative. Relocating the bus stop from outside 
Waitrose to inside the car park, timing the pedestrian light to help  the flow  of 
traffic, widening the road to allow two lanes at roundabout are all small things which 
would  help.

 I'm not completely sure but the traffic situation daily morning and afternoon is 
horrendous because they put 3 supermarkets in the same area I can't believe how 
long it takes sometimes when I drive to take and pick up my daughter from school it's 
unbelievable

 A link road to free up the awful traffic situation. 
 The Oke Lunchtime Traffic phenomenon - it has taken up to an hour to get out of Oke 

town centre. The traffic seems to be at its worst at lunchtimes on Saturday, but I'm 
aware it's also pretty bad during school-run times and 'rush hours'. I don't know what 
to suggest, but something needs to be done! (One way system?)  

 Improve traffic flow
 The traffic congestion near Waitrose and LIDL badly needs sorting out.  It's a real 

bottleneck and people are held up for quite a long time.  Maybe the phasing of the 
traffic lights needs looking at but a major re-think needs to happen.  

 Sort an alternative route for school traffic 
 Have a ring road so that traffic doesn't build up in the centre of town
 Traffic: the lunchtime gridlock getting out of the Waitrose car park is ludicrous.  

Shops: could do with some bigger name stores: e.g. WH Smith, etc
 Traffic relief is vital.  Gridlock in the town centre is now too-frequent an occurrence 

and is actively putting some people off shopping in Okehampton.  Two suggestions 
therefore are - alter the sequencing at the Pelican crossing in Market Street to 
prioritise traffic movement at the expense of pedestrians waiting a little longer and 
create a new exit from Waitrose car park into Oaklands Drive to assist in clearing the 
town centre.  Supplementary suggestions:  Need for a proper inner-relief road now & 
completion of the Exeter Road -  Crediton Road link now

 Traffic is an issue with the supermarkets all being so close together. It can take me 
half hour to get out from Waitrose to the traffic lights!  

 Sort out the congestion and that will lead in time to higher foot fall. Business will be 
better for all and and more businesses will open in time. 

 Sort the traffic issues! I used to do all my shopping in Okehampton but due to queue 
of traffic waiting to exit the supermarket I now find it easier and quicker to go to 
Crediton!  . 

 Its almost as if the council dont want anyone in the town, traffic is abysmal, its 
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quicker to drive to Launceston to shop than it is to get to the 3 supermarkets all 
overly congested due to the just one road in and out to 2 of them. I love 
Okehampton...its my home. its just not a very pleasant experience using it.

 Sort the traffic problems out 3 supermarkets all together causes mayhem at time if 
you live in the East of the town it's quicker to go to Exeter than shop local In Kellands 
Lane which stretches from Crediton Road to Exeter Road there is a wooden fence 
stopping access if this were opened it would take some congestion from town  A link 
road from Market street to North road would also take a lot of congestion in Fore 
Street 

There were general comments in terms of Car Parking and a sub group that centred 
on free or cheaper parking. Comments included;

 More free parking and longer free parking. Limited parking to one hour is not helpful.  
 Better car parking options
 More car parking within easy access of town centre. 
 1. A free car park or permits for people who work in town to be able to park for 

extended periods of time without the worry of a ticket.  2. A road that goes out from 
Lidl that isn't just one way to stop the congestion of traffic that builds up around the 
round a bout Waitrose area, I work in the veterinary practice and sometimes it's a 
total nightmare having to wait to get into work. 

 Parking to be more and cheaper. 
 Better on road car parking
 More free parking in town.
 The parking and traffic is ridiculous. How many supermarkets have car parks that 

charge? Waitrose refund, but sometimes it's less problematic to travel to Exeter, park 
for free is Tesco or Sainsbury's and drive home again. Nearly all on street parking is 
restricted to 30minutes no return and the enforcement officers are ruthless. It's as if 
if the council don't want people to come into town.  Sort parking and traffic out.

 Free parking to encourage trade Good quality stores (Fat Face, M&S) to attract 
people, then independant stores could flourish. 

 Improve car parking, more specifically access to the car parks. At busy times it's 
impossible to move in and around Waitrose/Lidl area so parking there is a nightmare.  

 Car parking - charge like tavistock (£2 all day) to encourage people to stay and to use 
the mill road car park. Also advertise the alternative car parks better. People come 
into okehampton to go to the supermarket and they don't go elsewhere. This means 
other shops arent benefitting from their money and the same car parks get clogged 
whilst others are near empty.   

Comments in terms of Improving the Retail Offer included;

 More shops. There are too many thrift shops/cafes/ estate agents and hairdressers 
and not a lot else. Your have Peacocks but once you've had a look the stock doesn't 
change for another month or so!  There isn't a shop that offers sports attire or 
equipment yet we have Rugby, Football, Tennis courts etc. This means you either 
need to shop online or make a trip to exeter in which case you do your shopping there 
including food shops! 

 More high street stores, this would also appeal more for teenagers. At the moment 
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the shops are expensive! Need more stores like new look etc. Tavistock has a better 
town.

 More independent shops Less kebabs
 Persuade the shops to stay open all day, six days a week. Otherwise they deter 

tourists especially on a summer Saturday afternoon and we need their purse!. 
 Decent shops, more choice i.e. WHSmith, clothes shops, Superdrug. Boots never has 

enough stock. No choice for present buying.  Road access and more parking, the 
access to parking is limited to supermarkets which are grid locked at certain times as 
no through road so often I decide not to shop although I need to. This is making 
online shopping more appealing. 

 More affordable clothing shops Better transport links
 Wider range of shops Development of focus on outdoor / Dartmoor activities and 

specific shops
 Independent shops could open before 10. More shops to be open on Sundays
 More national shops.
 The shops in the town do not cater to the need of the people. We need to be more 

like Tavistock and have the chain shops to draw people in as well as the small 
independent shops. The town need to let chain stores into the town as it is becoming 
a ghost town instead of a busy town on the edge of the moors with fantastic shops, 
eateries, park and leisure facilities.  Make change before the town dies completely 
without the people being drawn into the town we will have more shops, banks and 
businesses close!!!.

 Get in more branded shops
 Less '''fast food" outlets. 
 Greater range of shops and services. A shoe shop and shoe repair would be much 

appreciated.  The empty Plume of Feathers pub and other empty shops being filled. 
The pub is particularly detrimental due to its size and location.

 Less charity shops, hairdressers & beauty shops & empty shops! More diverse shops! 
 More retail diversity (too many of the same type of shops)

A sub category of Improve the Retail Offer cited the need to reduce the number of 
empty shops and deal with The Plume of Feathers building;

 Get the Plume of Feathers building sorted out.  Its an eyesore.
 The plume of Feathers needs to be made into flats or small businesses.
 Get retailers into the shops currently unused - e.g. Plume of Feathers or shop next to 

GSS estate agents - which is a big eyesore on the main street into and out of town.
 Bring the Plume of Feathers pub back into use.  Perhaps the College could use it as a 

vocational training centre?    Shop owners to be encouraged to decorate the external 
facade.
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KPI 12: SHOPPERS ORIGIN SURVEY

The Shoppers Origin Survey tracks the general area that your town centre visitors 
originate from. The data can be used to target local marketing or promotional 
literature. It can also be used as evidence of the success of such campaigns by 
gauging the penetration into the population.

The 221 postcodes gathered from businesses are split into 3 categories to be able to 
compare with other towns. The categories are:

 Locals; those who live within a Post Code covering the town
 Visitors; those who live within a Post Code less than a 30 minute drive away
 Tourists; those who live within a Post Code further than a 30 minute drive 

away

 

National 
Small 

Towns%

South 
West 
Small 

Towns %

Typ. 2 % Oke. % Oke. 
2014 %

Locals 58 66 59 58 68
Visitors 33 23 28 24 17
Tourists 9 10 13 18 16

Just over half of the Post Codes gathered from the Business Shoppers Origin Survey 
were from Locals. (58%)
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Appendix
BUSINESS UNIT DATABASE

New Road 2 Dave Chapman 
Carpets

A1 Comparison Independent  

New Road 6 N/A N/A N/A N/A VACANT
West  Street 30 Hot Food A5 N/A N/A  
West  Street 26 Plymouth Inn A4 N/A N/A  
West  Street 22 London Inn A4 N/A N/A  
Westbridge Close 20 Okehampton News A1 Convenience Independent  
Westbridge Close 18b Dymond Beauty SG N/A N/A  
Estate House, West 
Street

2a Go Mobile A1 Comparison Multiple  

Estate House, West 
Street

2b Turner’s 
Bakehouse

A1 Convenience Independent  

Estate House, West 
Street

1 Thomas Cook A1 Comparison Multiple  

Rosemary House, 
Market Street

1 
and 
2

The Warehouse N/A N/A N/A VACANT

Rosemary House, 
Market Street

3 The Waves N/A N/A N/A VACANT

Fore Street  Lloyds A2 N/A N/A  
Market Street 4  Toast A3 N/A N/A  
Market Street Coop Cooperative Food A1 Convenience Multiple  
Market Street CH Charter Hall D2 N/A N/A  
Charter Place 11 Stags A2 N/A N/A  
Charter Place 13 Streamers A1 Comparison Regional  
Charter Place 15 Steven’s A2 N/A N/A  
Charter Place 17 Fulford’s A2 N/A N/A  
Red Lion Yard 46 Abstract A1 Comparison Regional  
Red Lion Yard 50 Sally Reed A2 N/A N/A  
Red Lion Yard 42 Red Lion Bazaar A1 Comparison Independent  
Red Lion Yard 40 Kudos A1 Comparison Independent  
Red Lion Yard 52 Kilworthy Kapers A1 Convenience Regional  
Red Lion Yard DC The Dovecote A3 N/A N/A  
Red Lion Yard 24 

and 
26

Westwood A1 Comparison Independent  

Red Lion Yard 20 
and 
22

Koast A1 Comparison Independent  

Red Lion Yard 18 The Toy Shop A1 Comparison Independent  
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Red Lion Yard 16 Endacott’s Bakery A1 Convenience Independent  
Red Lion Yard 4 

and 
6

Grant’s Coffee 
House

A3 N/A N/A  

Red Lion Yard 3 Countryside 
Furniture

A1 Comparison Regional  

Red Lion Yard 5 Harvest Farm Shop A1 Convenience Independent  
Red Lion Yard 7 The Woolly Beader A1 Comparison Independent  
Red Lion Yard BB Barclay’s Bank A2 N/A N/A  
School Way W Waitrose A1 Convenience Key 

Attractor
 

School Way L Lidl A1 Convenience Multiple  
School Way PS Pet Supermarket A1 Comparison Independent  
School Way OVC Okehampton 

Veteniary Centre
SG N/A N/A  

School Way ALM A L Martin’s A1 Convenience Independent  
School Way FS Okehampton Free 

Fit
B2 N/A N/A  

Fore  Street OTC Okehampton Town 
Council

D1 N/A N/A  

Red Lion Yard 1 Purple Penguin A1 Comparison Independent  
Fore  Street 5 Donald’s A1 Comparison Independent  
Fore  Street 6 N/A N/A N/A N/A VACANT
Fore  Street 7 

and 
9

McColls/ Subway A1 Convenience Multiple  

Fore Street  Simpkins Edwards A2 N/A N/A  
Fore Street 10 British Heart 

Foundation
A1 Comparison Multiple  

Fore Street 11 Oxfam A1 Comparison Multiple  
Fore Street 12 W J Cornish A1 Comparison Independent  
Fore Street 13 N/A N/A N/A N/A VACANT
Fore Street 14 Trudy’s A1 Comparison Independent  
Fore Street 15 TSB Bank A2 N/A N/A  
Fore Street 16 2Rivers A3 N/A N/A  
Fore Street 17 Specsavers A1 Comparison Multiple  
Fore street 18 Peacock’s A1 Comparison Multiple  
Fore Street 19 Heavenly A1 Comparison Independent  
Fore Street 20 Okehampton 

Baptist Chapel
D1 N/A N/A  

Fore Street 21 N/A N/A N/A N/A VACANT
Fore Street 23 Davidson’s A2 N/A N/A  
Fore Street 22 Sezams A1 Convenience Independent  
North Street PV Pretoria Vaults N/A N/A N/A VACANT
North Street DL DCC Library D1 N/A N/A  
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North Street 10 Look Spectacular A1 Comparison Independent  
North Street  ACOT Services for 

Older People
B1 N/A N/A  

East Street 1 Bradley’s A2 N/A N/A  
East Street 3 Jocks Barbers A1 Comparison Independent  
East Street 5 Beauty by Design SG N/A N/A  
East Street 7 Mikal A1 Comparison Independent  
East Street 9 Cooperative 

Funeral Services
A1 Comparison Multiple  

East Street 11 Okehampton Clinic 
of Chiropractic

D1 N/A N/A  

East Street 13 N/A N/A N/A N/A VACANT
East Street 15 Okehampton and 

District Funeral 
Services

A2 N/A N/A  

East Street 17 Aims A2 N/A N/A  
East Street 19 Pizza Plus A5 N/A N/A  
East Street 21 Endacott’s Bakery A1 Convenience Independent  
East Street 23 Quinn’s A1 Comparison Independent  
East Street 31 Wong’s Fish Bar A5 N/A N/A  
East Street 10 SooZ A1 Comparison Independent  
East Street  Yesterdays A1 Comparison Independent  
East Street 6 Terry’s Zimmers A1 Comparison Independent  
East Street 4 Pure Lettings A2 N/A N/A  
East Street 2 Robert M 

Humphrey
A2 N/A N/A  

Fore Street FI Fountain’s Inn A4 N/A N/A  
Bridge House 1 Mansbridge 

Balmont
A2 N/A N/A  

Bridge House  Rajpoot A3 N/A N/A  
St James Street 1 St James Street 

Antiques
A1 Comparison Independent  

St James Street 3 Madison A1 Comparison Independent  
St James Street KA The King’s Arms A4 N/A N/A  
St James Street 9 The Town Barber A1 Comparison Independent  
St James Street 11 Telecare 

Electronics
A1 Comparison Independent  

St James Street 13 Room 13 D1 N/A N/A  
St James Street 15 The Flower 

Consultant
A1 Comparison Independent  

St James Street 17 DIY Supplies A1 Comparison Independent  
St James Street 19 Posh Paint A1 Comparison Independent  
St James Street 21 Home Hardware A1 Comparison Independent  
St James Street 14 J Street Diner A3 N/A N/A  
St James Street 12 New to you A1 Comparison Independent  
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St James Street 10 WDBC D1 N/A N/A  
St James Street 8 The Hair Firm A1 Comparison Independent  
St James Street 2 N/A N/A N/A N/A VACANT
St James Street 1 Betfred A2 N/A N/A  
Church Court 3 NBL Antiques A1 Comparison Independent  
St James Street 4 Marion’s A3 N/A N/A  
Fore Street 26 N/A N/A N/A N/A VACANT
Fore Street 26a Angus McPhie A1 Comparison Regional  
Fore Street 27-

28
Boot’s A1 Comparison Key 

Attractor
 

Fore Street 29 Angel A1 Comparison independent  
Fore Street 30 Godfrey, Short and 

Squire
A2 N/A N/A  

Fore Street 31 Lloyd’s Pharmacy A1 Comparison Multiple  
Fore Street 32 N/A N/A N/A N/A Vacant
Fore Street 34 OK Leisure A1 Comparison Independent  
The Arcade 2 Beanfeast A1 Convenience Independent  
The Arcade 4 Dartmoor Tea 

Room
A3 N/A N/A  

The Arcade 6 Exclusively Equine A1 Comparison Independent  
The Arcade 8 Cargo Cult A1 Comparison Independent  
The Arcade 10 Picturesque A1 Comparison Independent  
The Arcade 12 Okehampton Photo 

Centre
A1 Comparison Independent  

The Arcade 14 Past and Present A1 Comparison Independent  
The Arcade 16 Rockhen’s Coop A1 Comparison Independent  
The Arcade 18 The Barber shop A! Comparison Independent  
The Arcade 20 Repair Laptops A1 Comparison Independent  
The Arcade 22 W J Pearsall A1 Comparison Independent  
The Arcade 22a The Cubby Hole A1 Comparison Independent  
The Arcade 21 The Linen Company A1 Comparison Independent  
The Arcade 19 N/A N/A N/A N/A VACANT 

(but 
new 
hair 
salon 
about 
to 
open)

The Arcade 17 Fairplace Church A1 Comparison Independent  
The Arcade 15 Emporium A1 Comparison Independent  
The Arcade 13 Jennel’s A1 Comparison Independent  
The Arcade 11 Occassions A1 Comparison Independent  
The Arcade 9 Second Time 

Around
A1 Comparison Independent  
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The Arcade 7 Okehampton Gun A1 Comparison Independent  
The Arcade 5 Hospiscare A1 Comparison Regional  
The Arcade 3 P K Domestic 

Appliances
A1 Comparison Independent  

Fore Street 34 OFC A5 N/A N/A  
Fore Street 36 Zeal’s A1 Comparison Independent  
Fore Street 38 Ma ’Ida A3 N/A N/A  
Fore Street 40 N/A N/A N/A N/A VACANT
Fore Street 42 Nat West A2 N/A N/A  
Fairplace FC Fairplace Church D1 N/A N/A  
Station Road 1 Janet Martin A2 N/A N/A  
Station Road 3 British Legion A4 N/A N/A  
Station Road 5 Tunmores A2 N/A N/A  
Station Road 7 Print A1 Comparison Independent  
Station Road 13 Washeteria SG N/A N/A  
Station Road 6 My Dentist D1 N/A N/A  
Fairplace PO Post Office A1 Comparison Multiple  
Fore Street WH The White Hart A4 N/A N/A  
West Street 1 Peter, Peter and 

Wright
A2 N/A N/A  

West Street MDL Museum of 
Dartmoor Life

D1 N/A N/A  

West Street 3 MHLS B1 N/A N/A  
West Street 5 N/A N/A N/A N/A VACANT
West Street  Alternative 

Recruitment
A2 N/A N/A  

West Street 5a Crafty Cultures A1 Comparison Independent  
West Street 7 E clips A1 Comparison Independent  
West Street 9 Dillan kebab and 

Pizza
A5 N/A N/A  

West Street 11 Mi Home Care A2 N/A N/A  
Bridge House 1 My Business Centre A2 N/A N/A  
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CAR PARKING DATABASE

Name: Acorns Co-op Lidl

Market 
Street 

(Waitro
se)

Mill 
Road

Rosema
ry 

House

Simmon
’s Park

Waitros
e 

overflo
w

On Street/ Car 
Park:

Car 
park

Car 
Park

Car 
Park

Car 
Park

Car 
Park

Car 
park

Car 
Park

Car 
Park

Total Spaces: 28 77 52 135 69 10 75 50
Short Stay 
Spaces: (4 
hours and 

under)

 0 72 48 130 66 0 0 50

Long Stay 
Spaces: (Over 

4 hours)
28 0 0  0  0 10 73 0

Disabled 
Spaces:

0 5 4 5 3  0 2 0

Vacant Spaces 
on a Market/ 

Busy Day:
16 19 2 12 20 6 46 36

Vacant Spaces 
on a Non 

Market/Quiet 
Day:

18 14 4 23 39 7 22 43
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Name:
Castle 
Street

Fairpla
ce

Fore 
Street

High 
Street

Jacob’s 
Pool

Kempe
rley 

Road

Mill 
Road 
East

On Street/ 
Car Park:

On 
street

On 
street

On 
street

On 
street

On 
street

On 
street

On 
street

Total Spaces: 12 5 8 4 7 25 5

Short Stay 
Spaces: (4 
hours and 

under)

12 4 8  0 4 25 0

Long Stay 
Spaces: (Over 

4 hours)
0 0 0 4 0 0 5

Disabled 
Spaces:

0 1 0 0 3 0 0

Vacant 
Spaces on a 

Market/ Busy 
Day:

3 1 0 0 2 7 1

Vacant 
Spaces on a 

Non 
Market/Quiet 

Day:

4 0 3 0 4 9 0
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Name:
Mill 

Road 
(west)

New 
Road

Park 
Row

St 
James 
Street

Station 
Road

Westbri
dge 

Close

On Street/ Car 
Park:

On 
street

On 
street

On 
street

On 
street

On 
street

On 
street

Total Spaces: 10 2 32 15 12 6

Short Stay 
Spaces: (4 
hours and 

under)

0 2 31 13 12 6

Long Stay 
Spaces: (Over 

4 hours)
10 0 0 0 0 0

Disabled 
Spaces:

0 0 1 2 0 0

Vacant Spaces 
on a Market/ 

Busy Day:
0 0 8 2 9 4

Vacant Spaces 
on a Non 

Market/Quiet 
Day:

1 0 11 3 1 5
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TOWN CENTRE USERS SURVEY

What two suggestions would you make to improve Okehampton Town Centre?

 More free parking and better shops like tesgos or curry or a retail park. 
 More free parking and longer free parking. Limited parking to one hour is not 

helpful.  Encouraging older people or those who do not work to shop and use the 
services to avoid Okehampton at times when it is extremley busy - weekends in 
shops, or early morning or evening appointments at the medical practice.

 1.  Improve diversity of retail offer with some higher quality shops - and no more 
fast food outlets.  2.  Improve physical appearance  - more litter bins - insisting on 
better maintenance of buildings and control of shop signage to be more 
sympathetic with an old market town - recent signage of Subway is hideous 

 Greater range of shops For those who live locally.  Cheaper long stay parking.
 Traffic: the lunchtime gridlock getting out of the Waitrose car park is ludicrous.  

Shops: could do with some bigger name stores: e.g. WH Smith, etc
 Banks have closed, everything has closed, but at least there are nor around 14 

places to get a hair cut. Needs better range of shops and services or it'll die 
completely. Traffic and parking put off those with vehicles from even attempting 
to come here. Poor bus links put off those without. And a railway service is still just 
a pipe dream.

 A community owned and run pub  A performance space for music and culture
 More variety of shops, more akin to Crediton.  Okehampton doesn't even have a 

cobblers.
 Ease congestion around the supermarkets new access road to be built. No more 

takeaways in fore street. 
 Better car parking options Wider variety of up to date shops 
 Resurface or upkeep paving, a lot of slabs loose especially up East Street where 

cars find it acceptable to park of the pavements loosening the slabs. I have walking 
issues and find the pavements hard to negotiate in fear I will trip.  Often dog mess 
in places also

 Better traffic management getting in and out of Waitrose, Lidl etc  More retail 
shops  

 Better shops with more diversity like the shops available in Tavistock.  Sell the 
properties that are boarded up like that old pub so they can be brought back into 
use in another form if need be. They create problems like antisocial behaviour if 
left derelict. 

 New link road to take heavy traffic from Exeter road to Crediton Road. Inner 
bypass to take vehicles from supermarket round the back of the town to join 
Crediton/Exeter roads.

 Sort out the traffic problems - too many delays.  Insufficient car parking
 More car parking within easy access of town centre. A few seats on the wider 

paths i.e. near Boots etc. for people who need to sit and catch their breath/energy 
before moving on. and in the Red lion area too.

 Sort out the dog mess. There is dog fouling everywhere and it is extremely 
offputting.  Sort out the traffic. Crossing roads as a pedestrian takes forever - long 
waits at pedestrian crossings and zebra crossings aren't very well observed. Driving 
into/through Okehampton is a nightmare as well. 

 Traffic management One way traffic system
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 Market Street link road to remove congestion. Parking along West bound side of 
West Street

 Road network especially Market Street.   Change trimmings on Pelican crossing by 
St James. It's far to long on red particularly when raining.

 Traffic relief is vital.  Gridlock in the town centre is now too-frequent an occurrence 
and is actively putting some people off shopping in Okehampton.  Two suggestions 
therefore are - alter the sequencing at the Pelican crossing in Market Street to 
prioritise traffic movement at the expense of pedestrians waiting a little longer and 
create a new exit from Waitrose car park into Oaklands Drive to assist in clearing 
the town centre.  Supplementary suggestions:  Need for a proper inner-relief road 
now & completion of the Exeter Road -  Crediton Road  link now

 Free parking - to encourage people to come in to town and use the facilities and 
shop here instead of going to the likes of Exeter , Launceston etc.  Affordable 
overheads for local / small businesses esp. the retail sector to encourage more 
shops to open and fill the empty premises and with lower overheads be able to 
stay in business alot longer (need affordable rent and rates)

 Better retail offer - no outdoor clothing, nothing capitalising on proximity to 
Dartmoor. No live music venue.

 access in & out needs to be improved & new retailers to fill the empty shops & 
derelict pub which is an eyesore!!

 The traffic from the supermarket side of town between 8-9.30 and 3-6 pm is 
horrible and puts me off going to town, it's just as quick to drive to launceston as it 
is through the town centre during those times. Also cheaper more convenient 
parking.

 Bring in bigger chain stores - like Tavistock
 Better transport ie busses. There is only 1 every 2 hours going out of town in the 

early am's and not that many later
 Get rid of charity shops.  Do all that is possible to get shops and old public inn in 

main high street occupied or at least tided up.
 I really  would  like  to shop in town  but the 3 ssupermarkets  so close  together  

and the parking  . Town centre  what is there  charity  shops  estate agents   so that 
the reason  I don't shop in town  

 Improve range of retail outlets. Improve public transport links in and out. 
 Move the 3 supermarkets in town up onto the industrial estate. Or atleast 2 of 

them and put the car park back, which was once where waitrose is.   Sort the 
eyesore of the plume of feathers out. 

 Get the Plume of Feathers building sorted out.  Its an eyesore.  Get the cost of 
having a shop in the town down.  Reduce rateable values, put pressure on 
landlords to reduce rent, so that more independants can open up.  

 There are simple changes that could help the traffic flow and prevent the daily 
gridlock.   Allow empty shops to be used by community groups

 Improve traffic lights in center of town especially coming and going to the 
supermarket area  Always  queues 

 Traffic is an issue with the supermarkets all being so close together. It can take me 
half hour to get out from Waitrose to the traffic lights!  Better retail shops. I do use 
pretty much all small independent shops, however, Okehampton do not cater 
effectively for children and adults with clothing and footwear.  I mainly travel to 
Exeter to purchase clothing and footwear for my toddler and myself due to a 
better variety, quality and value for money.
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 Encourage more clothes shops
 Make it more pedestrian friendly.  
 Put a supermarket outside the town to avoid traffic in market street especialy at 

school leaving time.  It would encourage more people to visit Okehampton
 Fewer closed shops/pubs, more noticeable retail brands.
 Encouraging big name shops into Okehampton and improve bus links into the 

town
 Better retail (more high street shops) & a regular proper farmers market 
 More diverse shops, as well as chains, Argos would be great 
 Less empty shops. More policing
 More shops. Less charity shops. More parking
 Let more shops in. Tesco as one. With  more variety and cheaper prices menswear 

is a joke in town. The shops that are there are mostly charity shops even they are 
expensive Get the traffic lights fixed so they all work together. At the moment Co 
op crossing lights  with stop traffic when the main lights go green causing huge 
tailbacks 

 Congestion & parking
 Improve  traffic congestion  More jobs 
 Traffic congestion in the centre. Better parking, or directions to parking. 
 New road through by the old council offices to ease the traffic in the centre.  The 

plume of Feathers needs to be made into flats or small businesses.
 Appearance of empty buildings. LOOKS like war zone.  E.g plume of feathers. OFC.    

Improve the market. Make it bigger and make it worth people travelling to for.
 more short stay parking - half hour to just pop in & get something.  more 

information about local walks & attractions.
 Link road to reduce congestion.   More varied retail such as a market.
 Sort out the traffic by allowing Tesco to build on Thompson yard then all the towns 

supermarkets wont have to be accessed via one mini roundabout.
 Better range of retail shops - perhaps more major high street brands like Gap or 

M&S - which would attract more people in. Get retailers into the shops currently 
unused - e.g. Plume of Feathers or shop next to GSS estate agents - which is a big 
eyesore on the main street into and out of town. 

 Sort out traffic congestion from Waitrose/ Lidl.  Encourage even more independent 
shops. 

 Improve the arcade, needs an update to look fresher. Shops in arcade often 
closed!!    The drug/drink problem needs to be addressed, a lot of rough areas in 
the town.

 Not possible
 More shops. There are too many thrift shops/cafes/ estate agents and hairdressers 

and not a lot else. Your have Peacocks but once you've had a look the stock 
doesn't change for another month or so!  There isn't a shop that offers sports 
attire or equipment yet we have Rugby, Football, Tennis courts etc. This means you 
either need to shop online or make a trip to exeter in which case you do your 
shopping there including food shops!   The parking in okehampton is also bad, all of 
the residential streets in town have a time limit on parking so this limits you if you 
wanted to have a stroll around town or even go for something to eat. The new 
Wetherspoons has been a breath of fresh air to the town, to have more current 
shops would be a good addition. Local shops are very expensive at time and lead a 
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lot of people to shop online rather than shop local!   
 Reduce the rental/business rates on shops and pubs so people can afford to build 

businesses in the empty premises.   Allow a link road to be built direct to 
supermarket area to ease congestion 

 Better variety of shops Better parking and road routes through town
 Get the plume sorted out and sort traffic problems in all directions. It's quicker to 

go to Tesco in launston than get to Oke car park
 Firstly there really isn't a town centre since it is chopped in half by a busy road. I 

get the feeling that the planners and the town council have never really put their 
heart in to this town.  It would seem they have just relied on the super stores to 
draw in the people. Its such a shame so much more could have been done to 
promote local businesses; for instance why, instead of relying on the 
supermarkets, did they not set up a covered permanent food market, for west 
country producers, why would you give business to the big retailers when you 
could help and promote the west country give the town something special which 
in tern gives the public great food and our food producers and small business help.. 
Anyway since the council has no creative ability or forward thinking then it is 
unlikely anything will ever change. Just look at the dreadful housing estate they 
gave permission for rubbish boxes and not a single solar panel or windmill or water 
saving and use for toilets.. They are about as eco friendly as a nuclear power 
station and as ugly as hell. In this day and age we live in the project should be 
producing at least 50% of its own energy. There is no excuse for bad architecture 
there just bad planners and council members.

 1. A free car park or permits for people who work in town to be able to park for 
extended periods of time without the worry of a ticket.  2. A road that goes out 
from Lidl that isn't just one way to stop the congestion of traffic that builds up 
around the round a bout Waitrose area, I work in the veterinary practice and 
sometimes it's a total nightmare having to wait to get into work. 

 Less charity shops, waitrose lidi bottleneck with link road to north road 
 improve the road system. One road in and out is hopeless, roundabouts by 

waitrose and coop block up completely, and a no go area on a Saturday and a the 
end of a school day

 Travel links including the train route. Cafes stay open later (teatime ish)
 More parking.make it easier to get in and out of waitrose/lidls carpark.sometimes it 

takes me twenty minutes to get in or out of there.
 Better shops and cleaner 
 To some how stop the traffic gridlock that regullay happens around the 3 

supermarkets.   To allow more recognised high street chains to open in town.
 Sort the traffic situation out, especially near the supermarkets...The main reason I 

do online shopping is the traffic problem.  Better variety of shops..less fast 
food/hairdressers/beauty shops! 

 Better parking facilities  Improve the road network 
 More high street stores, this would also appeal more for teenagers. At the moment 

the shops are expensive! Need more stores like new look ect. Tavistock has a 
better town. Also there should be a weekly market. 

 Fill empty buildings/ shops with better businesses NOT MORE CHARITY SHOPS OR 
FOOD ESTABLISHMENTS! maybe retail shops such as new look? Burtons?   Traffic 
conjection around the supermarkets 

 Free beer
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 Traffic Management  Get the closed shops open again
 Parking to be more and cheaper and different  shops as we have to many of the 

same shops . 
 The safety and public toilets and the businesses that set sold to not have 

restaurants or food places to have different shops
 1: Provision of an alternative road away from the supermarket area to the east of 

town, as traffic is the worst aspect of the town centre and approach to it. 2: Lots of 
shop frontages look 'tired' at best, and dingy/dirty at worst. The Xmas lights and 
flower baskets look great, but many of the buildings behind them are starting to 
give a bad impression.

 Remove traffic lights, pedestrian crossing near cinema that is out of sync with 
lights. Enable access to supermarkets some other way, or move them out of town - 
onto proposed link Road?

 More public toilets and cleaner pavements 
 Traffic flow 
 Move the large 3 Supermarkets out of the town centre. Plenty of space on the 

industrial estates.  The small speacalist shops, cafes and restaurants to the town 
centre would be busier and more people would come to the town as currently at 
busy times you can be stuck in traffic for an hour.

 Infrastructure Parking free 
 Keep the road surfaces including the blocked areas up to standard ie replace 

dislodged stone sets instead of leaving to get worse or filling in with a lump of 
tarmac

 Improve road layouts. Tidy up the increasingly derelict Plume of Feathers
 Move the supermarkets to reduce traffic congestion. Look at Tavistock as a 

business commerce business model.
 The shops seem to be struggling - are the rents too high?  They are boring in Fore 

Street, soon it will just be banks and estate agents. The traffic control is poor - why 
does the pedestrian crossing not coincide with the main traffic lights? There are 
not enough spaces to park with a blue badge, I got scolded for parking on a 
loading space in fore street but my husband wanted to go to Boots and he cant 
walk very far.  He cant walk from the car park. The bus arrival times are erratic and 
it is difficult to stand for a long time in case it is early - as it often is.  It cannot hang 
around.  Seats perhaps? 

 I find it difficult getting out of supermarket car parks when busy. I would love some 
more foodie places open in the evenings.

 Improve traffic flow  Someone swallow their pride and fill the empty, eye sore shell 
that was the Plume of Feathers  town council or someone to get change of use 
and sort the dreadful eye sore!  

 Re direction of traffic from town centre. Create predestination area 
 Sort out the congestion and that will lead in time to higher foot fall. Business will 

be better for all and and more businesses will open in time.   Moor parking is 
needed in the town at a competitive cost.  If we get these thing weed have a town 
more people would recommend.  

 Sort the traffic issues! I used to do all my shopping in Okehampton but due to 
queue of traffic waiting to exit the supermarket I now find it easier and quicker to 
go to crediton!  Also, the centre, with broken windows looks appalling, not 
somewhere you would like to shop. 

 Its almost as if the council dont want anyone in the town, traffic is abysmal, its 
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quicker to drive to Launceston to shop than it is to get to the 3 supermarkets all 
overly congested due to the just one road in and out to 2 of them. I love 
Okehampton...its my home. its just not a very pleasant experience using it it. When 
you think of how far the expansion of Okehampton is, you cant even buy a decent 
quality pair of shoes or school trousers without paying a fortune or buying 
substandard rubbish. The council needs to understand OKEHAMPTON IS NOT AN 
AFFLUENT TOWN. And zero mental health support. No jobcentre as such,  far too 
many elderly residents, no encouragement for youngsters to stay in the town, I 
could go on and on

 Revise the lights by the White Hart to a mini roundabout. Or at least trial this to see 
if traffic flow is improved.  More events, & encourage and properly promote the 
farmers market which has virtually died.

 Better supwrmarket
 Better parking for families so they can access the groups on in town.  Safer road 

crossings in town so no one is risking their life crossing the high street. 
 Sort the traffic problems out 3 supermarkets all together causes mayhem at time if 

you live in the East of the town it's quicker to go to Exeter than shop local In 
Kellands Lane which stretches from Crediton Road to Exeter Road there is a 
wooden fence stopping access if this were opened it would take some congestion 
from town  A link road from Market street to North road would also take a lot of 
congestion in Fore Street 

 A decent supermarket, improved traffic access at the roundabout currently the 
only way into all 3 of the supermarkets in the town!

 More support for independent retailers and local initiatives/less chains stores  
Better traffic management  

 Supermarket out of the town the road get blocked  and more shop not charity 
shop 

 Let some big name shops in and sort out the parking in town it's a disgrace
 Build an alternative road across the rivers.    Build a primary school to the east of 

the town.
 Zebra crossing dangerous for wheelchair users as my disabled daughter , leg 

amputee, was almost thrown out of her wheelchair when hitting a ridge on the 
crossing.  Specialised non slip flooring in disabled toilet as same daughter slipped 
badly on wet floor whilst using her one leg to transfer from wheelchair to toilet. 
Luckily her husband was able to grab her.

 Better control of the smashed windows situation. Do something about the 
boarded up shops

 Tidy the shops on the high street that aren't being used, especially the pub as it 
makes it look like a gross area.  Get rid of the drug problem. 

 Better shops  Traffic ease
 Put displays in empty shop windows Better flow of traffic around Waitrose
 Improve retail options. Bring back market. Improve Road network, add relief Road 

from supermarkets. Create out of town retail area. Shopping centre. Take away 
CoOp supermarket and replace with bus station and additional carpark, give CoOp 
chance to relocate on edge of town. Another of problems with traffic caused by 
the unnecessary traffic lights at Mill Road junction. Junction to exeter Road 
industrial estate and new homes beyond needs to be a roundabout.  

 More independent shops Less kebabs
 Alternative access routes to supermarkets by car as traffic terrible at certain times 
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of day.  Something done with the plume of feathers 

 better on road car parking
 more free parking in town.  better traffic management
 1. Resolve traffic issues. 
 Have more than one access road to the 3 supermarkets and primary school . 

Reinstate the town bus so that it incorporates all housing estates to cut down the 
amount of traffic at peak times and make whoever owns the Plume of Feathers to 
do something with it as it is a major eyesore.

 Addition of an alternative road across the Ockment river(s) to enable another 
route to access the Waitrose/Lidl car parks.  More, 1 hour free and closer parking to 
the two pharmacies in the town (given the number of residents on repeat 
prescriptions).  

 Traffic flow - one way system, new road out of Lidl car park over East Ockment, 
keep traffic flowing. Appearance of buildings and empty shops make the town 
centre look in decline. 

 Move  the supermarkets!  Should  never have put 3 together down a side street.  IT 
causes absolute chaos with  traffic. We need one on the  outskirts. luckily I walk 
every where. If I go to  a  supermarket it is  quicker to  drive to Launceston 20mins 
away than queue up in Okehampton. 

 On street parking. Too many spaces have been reserved as disabled. They are 
almost always empty.  A small theatre offer. Exeter or Plymouth is a long way to 
travel, and this would boost restaurant and pub trade in the evening.

 Open all shops at 9 am and on bank holidays for tourists.  Improve flow and 
movement of traffic

 More car parking.   Enforced traffic laws on the mini island by the shopping 
supermarkets. Marked hatchings and signage to say no stopping on the island. 
Emergency vehicles and public vehicles struggle to get through as people stop on 
the island causing a grid lock. 

 Additional supermarkets i.e.  Tesco  Asda Better parking
 General Market, not just the Farmer's Market   Improved traffic management to 

reduce problems getting into town via Exeter Road.
 Move at least one supermarket to the other end of town. It would be great to have 

a proper shoe shop.
 Less congestion at certain times i.e. school run Less hassle with parking
 The parking and traffic is ridiculous. How many supermarkets have car parks that 

charge? Waitrose refund, but sometimes it's less problematic to travel to Exeter, 
park for free is Tesco or Sainsbury's and drive home again. The traffic flow is so 
poorly managed it sometimes takes less time. When the four way traffic lights in 
the centre of town stop working  the traffic flows better. Nearly all on street 
parking is restricted to 30minutes no return and the enforcement officers are 
ruthless. It's as if if the council don't want people to come into town.  Sort parking 
and traffic out.

 Free parking to encourage trade Good quality stores (Fat Face, M&S) to attract 
people, then independant stores could flourish. Train Station with links to Exeter

 Improve car parking, more specifically access to the car parks. At busy times it's 
impossible to move in and around Waitrose/Lidl area so parking there is a 
nightmare.  The flow of traffic through town. At busy times it takes a long time to 
get any where. All the various traffic lights seem to work against each other rather 
than working together to keep traffic flowing. 
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 Link road
 More parking, and enhancing the appearance of the high St, some facades look 

very dated in appearance and it gives it that lack lustre look. Also a rail link would 
be avery welcome addition,,and would bring more people in.

 1) Persuade the shops to stay open all day, six days a week.Otherwise they deter 
tourists especially on a summer Saturday afternoon and we need their purse!  2) Do 
something about the empty pubs/shops etc such as put up bright school displays in 
the window or colourful photo's on hoardings. 

 More long stay car parking Better retail options - I.e. Clothes shops
 Synchronized traffic lights with crossing lights between Waitrose mini roundabout 

and town centre, the build up iof traffic here at certain times of day is a nightmare. 
Repairing pot holes in this area'

 More public toilets.  Less traffic in fore street. 
 Different access route to the super markets to avoid grid lock.  Somewhere for 

families to meet like the old Family Centre Open Door.
 Better range of quality retail   Smarten it up
 Fill the empty shops Sort out the traffic
 More variety of shops i.e. Cheaper ones like Poundland and wilkinsons, not all of us 

who live in Okehampton can afford to shop in Waitrose! Bypass or fly over for all 
the horrendous traffic, the amount of drivers who go through red lights will cause 
an serious accident one day.

 Better car parking or another car park  Less pubs, we really don't need more than 5 
in one town, the same goes for hairdressers  When housing estates are built, rather 
than doing them as cheaply as possible and them all looking the same, spending a 
little extra money to improve their appearance would improve the look of the 
town a lot.  A lot more cultural events, markets, like tavistock, more culture and art 
events would be nice.

 more police presence  get the broken windows at the takeaways repaired
 Better shops so they aren't empty or just cafes or charity shops. More parking and 

better traffic management. 
 Car parking - charge like tavistock (£2 all day) to encourage people to stay and to 

use the mill road car park. Also advertise the alternative car parks better. People 
come into okehampton to go to the supermarket and they don't go elsewhere. 
This means other shops arent benefitting from their money and the same car parks 
get clogged whilst others are near empty.   If we want to draw tourists, walkers, 
cyclists and the like - we need more shops and cafes open on a sunday. It can be a 
bit ghost town on a sunday which puts people off hanging about. It's such a good 
location for day tourists but they do go elsewhere when they see everything closed 
on a sunday. 

 More parking more high street shops 
 Just make the town a nicer place in general!
 Parking, traffic congestion. More choice in shops, lower rates?
 Cheaper car parking and much improved infrastructure (roads/traffic flow).
 Transport links and traffic congestion  Empty buildings on the high street gives a 

very negative impression of the town. 
 1.  Improve the traffic light flow in the centre to relieve the horrendous queues of 

cars trying to get out of the main (Waitrose/LidlPet shop) car parks. You can sit 
there for over 30 minutes at times and it is enough to make me choose to do my 
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shopping in Exeter rather than Okehampton. Additionally, move the 30 minute on-
street parking slots to 1hour  Improved town centre management to encourage 
more businesses into the empty pubs/shops and around by he library

 Sort out the horrendous traffic problems a major retailer
 Reinstating the railway line! Reinstating the town bus service to and from North 

Tawton. 
 Better transport links Better retail offer and events
 More interesting independent shops, local arts and crafts units, better clothes 

shops choice, no more charity shops are needed, improve the arcade decor
 Better selection of shops! Much better transport links to the town or out of town 

for non drivers  Even a just out of town retail park would be a vast improvement to 
the towns facilities 

 Ease traffic congestion Put okehampton on the rail network 
 Decent shops, more choice i.e. WHSmith, clothes shops, Superdrug. Boots never 

has enough stock. No choice for present buying.  Road access and more parking, 
the access to parking is limited to supermarkets which are grid locked at certain 
times as no through road so often I decide not to shop although I need to. This is 
making online shopping more appealing. 

 Encourage a wider variety of shops and improve the awful car parking/queueing by 
waitrose, lidl etc

 My ONLY suggestion is to improve car parking for the town centre.   I avoid coming 
to Okehampton due to getting stuck in traffic around the Waitrose/Lidl areas. This 
is unfortunate as I like the shops in Okehampton and would spend more time in the 
town if it was more accessible and not as stressful to park. There are good coffee 
shops which would also entice me but at present, I would travel to Tavistock and 
Launceston to spend time in a town centre.   At present, I come to Okehampton 
for my beauty therapist and dentist which are both on Station Road where parking 
is easier. 

 Repair broken paving slabs.  Traffic management, crossing at the top of Market 
Street, the bottom of George Street, near the post office and the bottom of Mill 
Road is not easy.

 Weekly market Repair damaged shop fronts
 Do something with The Plume of Feathers - it has become an eyesore. Improve 

parking.
 Less Fast Food outlets and improved transport infrastructure.
 Wider variety of independent shops Better transport links to outlying villages
 High end walking/activity shop - to compliment our proximity to Dartmoor and 

attract visitors into center.  Get rid of OFC - redicecthe numbers of fast food outlets 
in town centre - can't believe a fried chicken place is in such a prime spot. There is a 
direct link between the numbet of fast food outlets and population health.

 Organisation of events needs to be better.  I was offered a pitch at the Edwardian 
evening which would have been planned months in advance but I was only asked a 
month before so could not attend.  Empty buildings need to be filled and I really 
think they own would benefit from a lovely gift shop (. Filled with products from 
small businesses both from Okehampton and wider Devon ).

 Car parking facilities 
 There are too many vacant premises in the high street. This, combined with several 

charity shops, gives it a bit of a desolate, rub down feel despite all the efforts with 
flowers and banners. The vacant premises need to be brought back to life and we 
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need to try and attract businesses to the town.  A year round rail link would help a 
lot.

 Link road to prevent congestion around the retail areas of Okehampton  Parking - 
residents parking permits and improved access, car parks, park and ride,  train 
access Okehampton to Exeter. 

 Access to the North side of town without having to go through town centre will 
improve traffic flow and encourage people to visit Improve parking and bottle 
necks. 

 More affordable clothing shops Better transport links
 Wider range of shops Development of focus on outdoor / Dartmoor activities and 

specific shops
 More investment in cultural activities Support to open Plume of Feathers
 Renovate derelict buildings and sort out the traffic congestion
 Proper traffic improvement e.g.  A bypass.  Attract some investment to the town 

by offering the derelict shops with to big name shops to attract local spending.  
 Improve the infrastructure. The roads are often grid locked in and out. The traffic 

lights for the crossing near to the coop, should be reset to allow the traffic out 
onto the main road.  Encourage some more shops to trade in Okehampton. Could 
be a much better mix to encourage visitors in.  

 Suggest more amenities at the end of town where all the new housing has been 
built to cater for the increase in population as the centre of the town struggles 
with the through traffic to the supermarkets and primary school etc.  Bring back a 
proper market. A few stalls on the corner of the street does not reflect the 'market 
town' image that Okehampton once had. It's embarrassing to call it a market town.

 Less traffic.  Better road management.
 Independent shops could open before 10. More shops to be open on Sundays
 Another primary school , another hospital / Doctors
 Strategy to alleviate traffic congestion  Do something about empty Plume of 

Feathers
 I'm not completely sure but the traffic situation daily morning and afternoon is 

horrendous because they put 3 supermarkets in the same area I can't believe how 
long it takes sometimes when I drive to take and pick up my daughter from school 
it's unbelievable 

 Control traffic congestion- move a supermarket or build a new one on East of town 
also fill empty buildings e.g.plume...HSBC bank... residential parking so visitors 
/locals use car parks increasing revenue and town residents can park outside their 
own homes...

 More shops , bigger town 
 Bring the Plume of Feathers pub back into use.  Perhaps the College could use it as 

a vocational training centre?    Shop owners to be encouraged to decorate the 
external facade.

 A lot of closed down places be good to see something in there. Regular train 
service 

 More shops whether it's a retail chain or independent trader. Better car parks 
access and also dose not cost the earth to park for 1 hour compare with other 
towns 

 Traffic control  Parking Small businesses will loose trade if something isn't sorted 
soon. 

 To provide more dog bins.  Have more clothing shops  I.e sports shop. Okehampon 
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is full of charity shops, estate agents, hairdressers and cafes. 
 Improve Car Parking and build new through roads to free up traffic. Attract new 

stores
 Less dodgy poo! More dog poo bins.
 More national shops Easier access  
 1-A better bus service around town 2- By opening the train service to and from 

Exeter 
 The shops in the town do not cater to the need of the people. We need to be more 

like Tavistock and have the chain shops to draw people in as well as the small 
independent shops. The town need to let chain stores into the town as it is 
becoming a ghost town instead of a busy town on the edge of the moors with 
fantastic shops, eateries, park and leisure facilities.  Make change before the town 
dies completely without the people being drawn into the town we will have more 
shops, banks and businesses close!!! Make more resident parking which will mean 
people coming into the town to work will have to put money into the town by 
paying for parking. This issues affects a lot of residents who are unable to park 
outside or near there properties due to people parking there who should be using 
the car parks.

 Get police in town all the time day and night abs stop building houses when there is 
not enough jobs to go around . Hence why people drug and alcohol abuse and live 
there life on benefits .

 Free parking Improved traffic flow
 Do away with the bottleneck that is the road system around the supermarkets.   

Reconfiguration of the crossings and traffic lights at peak times to improve traffic 
flow.  

 Get in more branded shops Costa McDonalds   More car parking 
 1. Residents parking permits  2. More consideration for locals who pay their council 

tax than getting visitors in to town to spend money in shops owned by people who 
don't live in the town

 The parking and road situation by Waitrose is horrific. It took me 2 hours to get out 
last Christmas.    The main street is full of kebab shops and not much else.

 A link road between market street and north road to ease traffic congestion which 
can be very bad.   Market stalls either in red lion yard or the Main Street offering 
good quality produce and wares. (with traffic closure on these days). It would 
encourage more people to shop locally and create a more communal atmosphere. 

 Improve traffic in town centre.   
 Better traffic flow as there's often traffic jams along Exeter road and market street  

And Better services- my bank hsbc has left town, the swimming pool is badly run, 
there are a lot of empty and closing shops.

 Improved traffic access - I saw parking attendant giving multiple tickets in Waitrose 
car park yet I couldn't drive back through town as cars had parked in bus stop so 
bus just parked in road.  Give those cars tickets for parking in loading bays, bus 
stops or Bumped up on pavement. No emergency vehicle could have passed 
through. 

 Less '''fast food" outlets. Do something with that awful boarded up empty pub!
 Sort all the empty buildings especially the old plume of feathers pub  Put CCTV 

everywhere!!!!
 Traffic system at the supermarkets & main town centre. Link road much needed  

Perhaps an out of town retail park with chain stores or invite chain stores to the 
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town. It needs tidying up to encourage outsiders in! 
 The traffic problems, especially at school drop off and collection times is 

horrendous.  Puts people off visiting the town as if takes so long to get in and out 
of car park. Alterations to the traffic flow is imperative. Relocating the bus stop 
from outside Waitrose to inside the car park,  timing the pedestrian light to help  
the flow  of traffic, widening the road to allow two lanes at roundabout are all 
small things which would  help   As. Temporary measure.  The high street is 
uninspiring, so many empty shops, a pub which has been  boarded  up for years, 
the image does not encourage visitors. A short term deal on business rate 
reduction would encourage new businesses to take on  empty units.  

 Antisocial behaviour in the evenings is a big problem 
 Greater range of shops and services. A shoe shop and shoe repair would be much 

appreciated.  The empty Plume of Feathers pub and other empty shops being 
filled. The pub is particularly detrimental due to its size and location.

 Better car parks and better shops in the centre  
 A link road to free up the awful traffic situation. Tidying up the Plume of Feathers 

building,  it is in such a sorry state and makes the town look bad. It's a lovely 
building that needs to be saved. 

 The Oke Lunchtime Traffic phenomenon - it has taken up to an hour to get out of 
Oke town centre. The traffic seems to be at its worst at lunchtimes on Saturday, 
but I'm aware it's also pretty bad during school-run times and 'rush hours'. I don't 
know what to suggest, but something needs to be done! (One way system?)  Also, 
opening the rail link to exeter & Plymouth would be amazing.

 Improve traffic flow
 Better choice of shops. Having a school and the three supermarkets all together 

causes near constant gridlock..traffic management needs improvement.
 More traffic control. More police presence.
 LOwer rents so good independent shops can flourish  Fewer take aways ( 

preferably without broken windows)
 The traffic congestion near Waitrose and LIDL badly needs sorting out.  It's a real 

bottleneck and people are held up for quite a long time.  Maybe the phasing of the 
traffic lights needs looking at but a major re-think needs to happen.  

 Less cbarity shops, hairdressers & beauty shops & empty shops! More diverse 
shops!   A train line from Exeter!

 Sort an alternative route for school traffic   Predestruan areas needed 
 Plume of feathers building needs filling. More retail diversity (too many of the 

same type of shops)
 Enhancement of the Victorian Arcade in the town centre.  have a ring road so that 

traffic doesn't build up in the centre of town
 Castle is a great bonus to the town centre


