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Sport England’s Market Segmentation Data 

1.1 Sport England’s market segmentation tool has been designed to help understand the 
life stages and attitudes of different population groups – and the sporting interventions 
most likely to engage them. 

1.2 The market segmentation data builds on the results of Sport England’s Active People 
survey, the Department of Culture, Media and Sport's Taking Part survey, and the 
Mosaic tool from Experian. From this data it is possible to: 

• present a picture of the dominant social groups in a given local authority area; 

• estimate the proportion of the population within each market segment group 
that do participate in specific sports and how this compares to county, regional 
and national figures; and 

• estimate how many people would like to participate (or participate more) in 
specific sports. 

1.3 The table below shows the numbers and percentage rates of the Plymouth population 
that fall into each of the 19 sports market segmentation groups.  

 

 

Market Segmentation Analysis for the Main Pitch Sports 

 

Football  

Existing Demand for Football 

1.4 The chart below highlights those market segments that are the main participants in 
football in Plymouth. 

Market segmentation

Number Rate Number Rate Number Rate
A01 6.1 3.0% 205.2 5.0% 1,989.1 4.9%
A02 17.3 8.6% 186.8 4.5% 2,162.9 5.4%
A03 4.4 2.2% 198.2 4.8% 1,896.5 4.7%
A04 12.3 6.1% 151.5 3.7% 1,711.6 4.3%
B05 6.2 3.1% 203.5 4.9% 1,829.8 4.5%
B06 10.2 5.0% 381.0 9.2% 3,554.0 8.8%
B07 4.9 2.4% 183.7 4.4% 1,766.4 4.4%
B08 12.0 5.9% 202.3 4.9% 1,965.0 4.9%
B09 15.4 7.6% 160.9 3.9% 2,386.6 5.9%
B10 10.4 5.1% 108.3 2.6% 1,507.3 3.7%
C11 16.2 8.0% 402.4 9.7% 3,480.0 8.6%
C12 10.1 5.0% 291.8 7.0% 2,443.9 6.1%
C13 13.2 6.6% 355.4 8.6% 2,723.7 6.8%
C14 13.6 6.7% 143.6 3.5% 1,976.8 4.9%
C15 11.2 5.5% 120.1 2.9% 1,484.5 3.7%
C16 5.7 2.8% 61.6 1.5% 855.0 2.1%
D17 3.2 1.6% 257.2 6.2% 1,700.2 4.2%
D18 9.7 4.8% 182.9 4.4% 1,612.9 4.0%
D19 20.0 9.9% 344.7 8.3% 3,206.3 8.0%

Total 202.0 100.0% 4,141.3 100.0% 40,252.4 100.0%
Source: Sport England and Experian Ltd, Year: 2010, Measure: Sport Market Segmentation
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1.5 The key participants in football in Plymouth are those market segments that are 
traditionally most likely to play football: 

1. Jamie: sports team lad, mainly aged 18-25, single, vocational student. 

2. Ben: competitive male urbanite, mainly aged 18-25, single, graduate professional. 

3. Kev: pub league team mate, mainly aged 36-45, married or single, may have 
children, vocational job. 

4. Tim: settling down male, mainly aged 26-45, married or single, may have children, 
professional. 

5. Philip: comfortable mid-life males, mainly aged 46-55, married with children, full 
time employment and owner occupier. 

 The main female segment participating in football in Plymouth is: 

1. Leanne: supportive single, mainly aged 18-25, likely to have children student/part 
time vocational. 

1.6 The chart below compares football participation in Plymouth with the county, regional 
and national figures for the main participation segments. This gives an indication as to 
whether the current levels of participation in each of the main segments are above or 
below the county, regional and/or national levels. 
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1.7 It can be seen from the chart above that, due to the make-up of the population of 
Plymouth, football participation within some of the key market segments is currently 
below the national, regional and county levels.  Bens account for 15% football 
participation in Plymouth, compared with a national rate of 24%; Tim’s account for 11% 
(compared to 19% nationally), and Philips account for 11% (compared to 12% 
nationally). 

1.8 Conversely, football participation amongst other key market segments in Plymouth is 
currently above the national, regional and county levels, which is in part due to the 
large student population in the City. Jamie’s account for 36% of football participation 
in Plymouth, compared with a national rate of 24%; Kev’s account for 14% (compared 
to 11% nationally), and Leanne’s account for 3% (compared to 2% nationally). 

Latent Demand for Football 

1.9 Sport England’s Market segmentation tool also includes information on ‘latent 
demand’ from the Active People Survey. Latent demand is based on all respondents 
who would like to play more sport, and asks these people which one sport they would 
like to play more of.   

• The table below provides an analysis of latent demand for football in Plymouth. 
This suggests that there is potential to increase football participation by up to 
20%, with 2,800 additional residents indicating that they would like to play (or 
play more) football.  Most of this latent demand is from residents in the main 
market segments that currently play.  

• There is only limited interest from female groups wanting to play football. The 
main female segment that want to play football in Plymouth is: 

• Leanne: supportive single, mainly aged 18-25, likely to have children student/part 
time vocational. 
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Participation in Football – Existing and Potential Future 

 
Sport 

 
Estimated 
population 

that 
CURRENTLY 

play 

 
Estimated 
population 
that WOULD 
LIKE TO play 

(or play 
more) 

Total 
estimated 
population 

that 
CURRENTLY 

play or 
WOULD LIKE 
TO play (or 
play more) 

 
Main market 

segments that 
CURRENTLY play 

 
Main market 

segments that 
WOULD LIKE TO 
play (or play 

more) 

Football 13,700 2,800 
16,500 (+20% 
on existing) 

1. Jamie (4,860) 
2. Ben (2,032) 
3. Kev (1,863) 
4. Tim (1,515) 
5. Philip (1,493) 
Main female 
segment: 
1. Leanne (442) 

1. Jamie (943) 
2. Kev (136) 
3. Ben (364) 
4. Philip (269) 
5. Tim (265) 
Main female 
segment: 
1. Leanne (103) 

Source: Sport England Market Segmentation Tool 
 

1.10 The above analysis indicates that: 

• The key participants in football in Plymouth are those market segments that are 
traditionally most likely to play football (ie Jamie, Ben, Kev, Tim and Philip). The 
main female segment participating in football in Plymouth is Leanne, which also 
reflects the national picture. 

• Due to the make-up of Plymouth’s population, football participation within 3 of 
the key market segments (ie Ben, Tim and Philip) is low in Plymouth compared to 
county, regional and national figures, whilst participation amongst other groups 
(ie Jamie, Kev and Leanne) is above county, regional and national figures, in 
part due to the large student population in the City. 

• An estimated 13,700 Plymouth residents currently participate in football, with 
approximately 2,800 indicating that they would like to play (or play more). 

• Whilst it is unlikely that all latent demand would become actual demand, if fully 
realised this figure could represent an increase in football participation of up to 
20%. 

Cricket  

Existing Demand for Cricket 

1.11 The chart below highlights those market segments that are the main participants in 
cricket in Plymouth. 
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1.12 The key participants in cricket in Plymouth are those market segments that are 
traditionally most likely to play cricket: 

1. Jamie: sports team lad, mainly aged 18-25, single, vocational student. 

2. Philip: comfortable mid-life males, mainly aged 46-55, married with children, full 
time employment and owner occupier. 

3. Tim: settling down male, mainly aged 26-45, married or single, may have children, 
professional. 

4. Ben: competitive male urbanite, mainly aged 18-25, single, graduate professional. 

5. ‘Kev: pub league team mate, mainly aged 36-45, married or single, may have 
children, vocational job. 

The main female segment participating in cricket in Plymouth is: 

6. Leanne: supportive single, mainly aged 18-25, likely to have children student/part 
time vocational. 

 

1.13 The chart below compares cricket participation in Plymouth with the county, regional 
and national figures for the main participation segments. This gives an indication as to 
whether the current levels of participation in each of the main segments are above or 
below the county, regional and/or national levels. 

 



 
 

Playing Pitches Appendix NA1: Active People and Market Segmentation Data               6 

 

 

1.14 It can be seen from the chart above that, due to the make-up of the population of 
Plymouth, cricket participation within some of the key market segments is currently 
below the national, regional and county levels.  Ben’s account for 13% cricket 
participation in Plymouth, compared with a national rate of 20%, whilst Tim’s account 
for 14% (compared to 23% nationally).  

1.15 Conversely, cricket participation amongst other key market segments in Plymouth is 
currently above the national, regional and county levels, which is in part due to the 
large student population in the City. Jamie’s account for 27% of cricket participation in 
Plymouth, compared with a national rate of 16%; Kev’s account for 10% (compared to 
7% nationally), and Leanne’s account for 3% (compared to 2% nationally). 

 

Latent Demand for Cricket 

1.16 Sport England’s Market segmentation tool also includes information on ‘latent 
demand’ from the Active People Survey. Latent demand is based on all respondents 
who would like to play more sport, and asks these people which one sport they would 
like to play more of.   

 
1.17 The table below provides an analysis of latent demand for cricket in Plymouth. This 

suggests that there is potential to increase cricket participation by up to 64%, with 1,128 
additional residents indicating that they would like to play (or play more) cricket.  Most 
of this latent demand is from residents in the main market segments that currently play. 

1.18 There is only limited interest from female groups wanting to play cricket. The main 
female segment that want to play cricket in Plymouth is: 

• Paula: Single mums with financial pressures, childcare issues and little time for 
pleasure 
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Participation in Cricket – Existing and Potential Future 

 
Sport 

 
Estimated 
population 

that 
CURRENTLY 

play 

 
Estimated 
population 
that WOULD 
LIKE TO play 

(or play 
more) 

Total 
estimated 
population 

that 
CURRENTLY 

play or 
WOULD LIKE 
TO play (or 
play more) 

 
Main market 

segments that 
CURRENTLY play 

 
Main market 

segments that 
WOULD LIKE TO 

play (or play more) 

Cricket 1,756 1,128 
2,884 (+64% 
on existing) 

1. Jamie (481) 
2. Philip (265) 
3. Tim (244) 
4. Ben (229) 
5. Kev (179) 
Main female 
segment: 
1. Leanne (57) 

1. Jamie (323) 
2. Kev (206) 
3. Philip (135) 
4. Tim (122) 
5. Ben (81) 
Main female 
segment: 
1. Paula (22) 

Source: Sport England Market Segmentation Tool 
 

1.19 The above analysis indicates that: 

• The key participants in cricket in Plymouth are those market segments that are 
traditionally most likely to play cricket (ie Jamie, Philip, Tim, Ben and Kev). The 
main female segment participating in cricket in Plymouth is Leanne, which also 
reflects the national picture. 

• Due to the make-up of Plymouth’s population, cricket participation within 3 of the 
key market segments (ie Ben, Tim and Philip) is low in Plymouth compared to 
county, regional and national figures, whilst participation amongst other groups 
(ie Jamie, Kev and Leanne) is above county, regional and national figures, in 
part due to the large student population in the City. 

• An estimated 1,756 Plymouth residents currently participate in cricket, with 
approximately 1,128 indicating that they would like to play (or play more). 

• Whilst it is unlikely that all latent demand would become actual demand, if fully 
realised this figure could represent an increase in cricket participation of up to 
64%.  

 

Rugby Union 

Existing Demand for Rugby Union 

1.20 The chart below highlights those market segments that are the main participants in 
rugby union in Plymouth. 
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1.21 The key participants in rugby union in Plymouth are those market segments that are 
traditionally most likely to play rugby: 

1. Jamie: sports team lad, mainly aged 18-25, single, vocational student. 

2. Ben: competitive male urbanite, mainly aged 18-25, single, graduate professional. 

3. Tim: settling down male, mainly aged 26-45, married or single, may have children, 
professional. 

4. Philip: comfortable mid-life males, mainly aged 46-55, married with children, full 
time employment and owner occupier. 

5. Kev: pub league team mate, mainly aged 36-45, married or single, may have 
children, vocational job. 

The main female segment participating in rugby in Plymouth is: 

6. Leanne: supportive single, mainly aged 18-25, likely to have children student/part 
time vocational. 

1.22 The chart below compares rugby participation in Plymouth with the county, regional 
and national figures for the main participation segments. This gives an indication as to 
whether the current levels of participation in each of the main segments are above or 
below the county, regional and/or national levels. 



 
 

Playing Pitches Appendix NA1: Active People and Market Segmentation Data               9 

 

 

1.23 It can be seen from the chart above that, due to the make-up of the population of 
Plymouth, rugby participation within some of the key market segments is currently 
below the national, regional and county levels.  Ben’s account for 22% rugby 
participation in Plymouth, compared with a national rate of 33%, whilst Tim’s account 
for 15% (compared to 23% nationally).  

1.24 Conversely, rugby participation amongst other key market segments in Plymouth is 
currently above the national, regional and county levels, which is in part due to the 
large student population in the City. Jamie’s account for 39% of cricket participation in 
Plymouth, compared with a national rate of 22%; Kevs account for 7% (compared to 
5% nationally), and Leanne’s account for 3% (compared to 2% nationally). 

 

Latent Demand for Rugby 

1.25 Sport England’s Market segmentation tool also includes information on ‘latent 
demand’ from the Active People Survey. Latent demand is based on all respondents 
who would like to play more sport, and asks these people which one sport they would 
like to play more of.   

1.26 The table below provides an analysis of latent demand for rugby in Plymouth. This 
suggests that there is potential to increase rugby participation by up to 26%, with 701 
additional residents indicating that they would like to play (or play more) rugby.  Most 
of this latent demand is from residents in the main market segments that currently play. 

1.27 There is only limited interest from female groups wanting to play rugby. The main 
female segment that want to play rugby in Plymouth is: 

• Leanne: supportive single, mainly aged 18-25, likely to have children student/part 
time vocational. 
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Participation in Rugby – Existing and Potential Future 

 
Sport 

 
Estimated 

population 
that 

CURRENTLY 
play 

 
Estimated 

population 
that WOULD 
LIKE TO play 

(or play 
more) 

Total 
estimated 
population 

that 
CURRENTLY 

play or 
WOULD LIKE 
TO play (or 
play more) 

 
Main market 

segments that 
CURRENTLY play 

 
Main market 

segments that 
WOULD LIKE TO 
play (or play 

more) 

Rugby 
Union 

2,713 701 
3,414 (+26% 
on existing) 

1. Jamie (1,052) 
2. Ben (589) 
3. Tim (397) 
4. Philip (238)) 
5. Kev (189) 
Main female 
segment: 
1. Leanne (90) 

1. Jamie (227 
2. Ben (125) 
3. Kev (86) 
4. Philip (76) 
5. Tim (76) 
Main female 
segment: 
1. Leanne (10) 

Source: Sport England Market Segmentation Tool 
 

1.28 The above analysis indicates that: 

• The key participants in rugby in Plymouth are those market segments that are 
traditionally most likely to play rugby (ie Jamie, Ben, Tim, Philip and Kev). The 
main female segment participating in rugby in Plymouth is Leanne, which also 
reflects the national picture. 

• Due to the make-up of Plymouth’s population, rugby participation within 2 of the 
key market segments (ie Ben and Tim) is low in Plymouth compared to county, 
regional and national figures, whilst participation amongst other groups (ie 
Jamie, Kev and Leanne) is above county, regional and national figures, in part 
due to the large student population in the City. 

• An estimated 2,713 Plymouth residents currently participate in rugby, with 
approximately 700 indicating that they would like to play (or play more). 

• Whilst it is unlikely that all latent demand would become actual demand, if fully 
realised this figure could represent an increase in rugby participation of up to 
26%.  

Hockey 

Existing Demand for Hockey 

1.29 The chart below highlights those market segments that are the main participants in 
hockey in Plymouth. 
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1.30 The key participants in hockey in Plymouth are those market segments that are 
traditionally most likely to play hockey: 

1. Jamie: sports team lad, mainly aged 18-25, single, vocational student. 

2. Ben: competitive male urbanite, mainly aged 18-25, single, graduate professional. 

3. Philip: comfortable mid-life males, mainly aged 46-55, married with children, full 
time employment and owner occupier. 

4. Tim: settling down male, mainly aged 26-45, married or single, may have children, 
professional. 

The main female segment participating in hockey in Plymouth are: 

5. Leanne: supportive single, mainly aged 18-25, likely to have children student/part 
time vocational. 

6. Chloe: Young image-conscious females keeping fit and trim 

 

1.31 The chart below compares hockey participation in Plymouth with the county, regional 
and national figures for the main participation segments. This gives an indication as to 
whether the current levels of participation in each of the main segments are above or 
below the county, regional and/or national levels. 
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1.32 It can be seen from the chart above that, due to the make-up of the population of 
Plymouth, hockey participation within some of the key market segments is currently 
below the national, regional and county levels.  Ben’s account for 13% hockey 
participation in Plymouth, compared with a national rate of 18%, whilst Tim’s account 
for 10% (compared to 14% nationally).  

1.33 Conversely, hockey participation amongst other key market segments in Plymouth is 
currently above the national, regional and county levels, which is in part due to the 
large student population in the City. Jamie’s account for 13% of hockey participation in 
Plymouth, compared with a national rate of 7%; Philips account for 12% (compared to 
10% nationally); Leanne’s account for 9% (compared to 6% nationally), and Chloe’s 
account for 9% (compared to 16% nationally). 

 

Latent Demand for Hockey 

1.34 Sport England’s Market segmentation tool also includes information on ‘latent 
demand’ from the Active People Survey. Latent demand is based on all respondents 
who would like to play more sport, and asks these people which one sport they would 
like to play more of.   

1.35 The table below provides an analysis of latent demand for hockey in Plymouth. This 
suggests that there is potential to increase hockey participation by up to 70%, with 384 
additional residents indicating that they would like to play (or play more) hockey.  Most 
of this latent demand is from residents in the main market segments that currently play. 

1.36 There is a significant amount of interest from female groups wanting to play hockey. 
The main female segments that want to play hockey in Plymouth are: 
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• Leanne: supportive single, mainly aged 18-25, likely to have children student/part 
time vocational. 

• Jackie: Mums juggling work, family and finance 

• Paula: Single mums with financial pressures, childcare issues and little time for 
pleasure 

• Chloe: Young image-conscious females keeping fit and trim 

Participation in Hockey – Existing and Potential Future 

 
Sport 

 
Estimated 
population 

that 
CURRENTLY 

play 

 
Estimated 

population 
that WOULD 
LIKE TO play 

(or play 
more) 

Total 
estimated 
population 

that 
CURRENTLY 

play or 
WOULD LIKE 
TO play (or 
play more) 

 
Main market 

segments that 
CURRENTLY play 

 
Main market 

segments that 
WOULD LIKE TO 

play (or play more) 

Hockey 551 384 
935 (+70% 

on existing) 

1. Jamie (74) 
2. Ben (72) 
3. Philip (65) 
4. Tim (53) 
Main female 
segment: 
1. Leanne (52) 
2. Chloe (50) 

1. Jamie (60) 
2. Philip (22) 
Main female 
segment: 
1. Leanne (56) 
2. Jackie (41) 
3. Paula (30) 
4. Chloe (23) 

Source: Sport England Market Segmentation Tool 
 

1.37 The above analysis indicates that: 

• The key participants in hockey in Plymouth are those market segments that are 
traditionally most likely to play hockey (ie Jamie, Ben, Philip and Tim). The main 
female segments participating in hockey in Plymouth are Leanne and Chloe, 
which also reflects the national picture. 

• Due to the make-up of Plymouth’s population, hockey participation within 3 of 
the key market segments (ie Ben, Tim and Chloe) is low in Plymouth compared to 
county, regional and national figures, whilst participation amongst other groups 
(ie Jamie, Philip, Leanne and Chloe) is above county, regional and national 
figures, in part due to the large student population in the City. 

• An estimated 551 Plymouth residents currently participate in hockey, with 
approximately 384 indicating that they would like to play (or play more). 

• Whilst it is unlikely that all latent demand would become actual demand, if fully 
realised this figure could represent an increase in hockey participation of up to 
70%.  

Adult Participation in Sport     
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1.38 Sport England’s main measure of sport is based on the percentage of adults (aged 
16+) playing for at least 30 minutes of sport at moderate intensity at least once a week, 
measured by the Active People Survey (APS). This continuously measures the number of 
people taking part in sport across the nation and in local communities.  It is the largest 
survey of sport and activity ever carried out in Europe and forms the basis of the data 
below. 

1.39 The ‘1 x 30’ indicator does not include recreational walking or recreational cycling. It 
does include more strenuous walking activities, such as hill walking, rambling and 
power walking.  For those aged 65 and over, it includes light intensity activities such as 
yoga, pilates, bowls, archery and croquet.  It also this includes cycling if done at least 
once a week at moderate intensity for 30 minutes. 

1.40 The latest APS results cover the 12 month period from Oct 2012 to Oct 2013 (APS7). 
Currently data available from AP7 relates only to the overall levels of participation at 
the national, regional and local authority level. More detailed analysis of the data is 
available for the 2011/12 (APS6) and this forms the basis of the Sports England Local 
Sport Profile for Plymouth, from which much of the following data is taken. 

Adult (16+) Participation in Sport (at least once a week *), by year 
Active People Survey and 
Year Plymouth South West England 

APS1 - 2005/06 32.4% 33.8% 34.2% 

APS2 - 2007/08 36.3% 35.5% 35.8% 

APS3 - 2008/09 33.5% 36.3% 35.7% 

APS4 - 2009/10 33.0% 35.5% 35.3% 

APS5 - 2010/11 36.9% 35.7% 34.8% 

APS6 - 2011/12 42.1% 36.2% 36.0% 

APS7 - 2012/13 36.5% 35.7% 35.7% 
*1 session a week (at least 4 sessions of at least moderate intensity for at least 30 minutes in the 
previous 28 days) 
Source: Active People Survey, Year: 2005/06 (APS1), to 2012/13 (APS7), Measure: Adult 
participation. 
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1.41 For Plymouth, the survey reveals the following: 

• Since the first Active People Survey in 2005/06, once a week sports participation 
in Plymouth has increased from 32.4% to 36.5% in 2012/13. 

• Overall activity rates in Plymouth have fluctuated since the first Active People 
Survey in 2005/06. In the period 2008-2010 they were below both the regional 
and national average. However, since 2010 the ‘1 x 30’ sports participation rate 
for Plymouth has been above both the regional and national rates. 

• The 2012/13 (APS7) figure for participation in sport at least once a week in 
Plymouth (36.5%) is higher than the South West figure of 35.7% and the national 
figure of 35.7%. 

• The 2011/12 (APS6) survey shows that male activity was the same as female 
(42.1%), with both rates being higher than the regional and national average. 

• Activity rates among older people (55+) are significantly lower than the regional 
and national figures. 

• Rates among the lower socio-economic groups (5-8) are higher than the 
regional and national figures. 

1.42 The generally upward trend in sports participation in Plymouth since 2005 suggests that 
there are strong foundations for continuing to build participation in sport and active 
recreation in the City. 

 

 

Adult (16+) Participation in Sport (at least once a week ^), by year, and demographic breakdown

2005/06 2011/12 2005/06 2011/12 2005/06 2011/12
8 All 32.4% 42.1% 33.8% 36.2% 34.2% 36.0%

10 Male 37.9% 42.1% 37.8% 40.3% 38.9% 41.1%
12 Female 27.2% 42.1% 30.1% 32.4% 29.8% 31.1%
22 White 32.1% 41.6% 33.7% 36.4% 34.3% 36.2%
24 Non-White * * 37.0% 39.1% 33.2% 35.5%

28 Limiting 
Disability

* * 15.6% 18.5% 15.1% 18.3%

30 No Limiting 
Disability

36.5% 48.7% 37.3% 39.9% 37.8% 39.4%

14 16-25 57.0% 59.5% 59.2% 56.1% 55.7% 54.0%
16 26-34 44.8% * 47.4% 54.8% 45.2% 47.1%
18 35-54 30.6% 34.6% 35.3% 37.4% 35.2% 37.6%
20 55+ 15.3% 17.4% 18.8% 21.7% 18.8% 21.3%
34 NS SEC 1-2 34.6% 47.6% 38.9% 42.3% 40.1% 42.7%
36 NS SEC 3 32.6% * 33.1% 35.1% 32.3% 33.7%
38 NS SEC 4 * * 29.5% 32.1% 32.4% 32.9%
40 NS SEC 5-8 28.4% 34.4% 28.1% 28.1% 26.9% 27.1%

^1 session a w eek (at least 4 sessions of at least moderate intensity for at least 30 minutes in the previous 28 days)
Source: Active People Survey, Year: 2005/06 (APS1), to 2011/12 (APS6), Measure: Adult participation 

NB - where an * is shown this is due to an insufficient sample size so the data is surpressed

Year
Plymouth

For more information click here

South West England
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